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FOB CAR PRICES SIMPLIFIED 


Million a Year 
St. Nicholas Dreystadt 
Local Boy Makes Good 
George Townsend 
Doze-No-Mo 
o oo 
By 
Chris Sinsabaugh 

W HEN YOU STOP to think 

that it was not until 1916 
that all the motor car manufac- 
turing companies combined made 
1,000,000 units in one year you 
can better appreciate the im- 
portant milestone Walter Chrysler 
passed last Tuesday. On that 
date there came off the assembly 
line at the Plymouth plant a 
green sedan which made history 
in that it was the 1,000,000th car 
that the four units of the Chrysler 
Corp. have produced in one year, 
that being the 1936 semester. 
Dodge, Chrysler, De Soto and 
Plymouth contributed to this 
. total, this being the first year the 
corporation ever has run into 


seven figures in a production way. 
* . ” 


SO MUCH FOR the facts in the 
case, but permit the column to go 
back into the Chrysler past and 
record that in the brief life of the 
corporation its units have pro- 
duced 4,965,475 motor vehicles and 
this counts in this 1,000,000th 
Plymouth which was the hero of 
Tuesday’s occasion. Born in 1925, 
the corporation reached 450,543 in 
the boom year of 1929, the yard- 
stick which is so largely used by 
the industry as a whole. But since 
that time Chrysler has beaten the 
yardstick four times in a row, 
with the distinction, I am told, 
that it was the first company so 


to do. es 
_ SO TO MY muttons, the cere- 
monies in connection with the 
‘birth of this 1,000,000th Plymouth. 
-Present and accounted for at the 
‘assembly line was every member 
“of the high command of the cor- 
poration, plus minor brass hats, 
leading off of course with Walter 
P., with the lone exception of Roy 
Peed of De Soto, suffering from 
the heat in California. Photo- 
graphic flashlights blazed on all 
sides, but to my mind the most 
democratic picture taken was the 
one featuring Walter P., sur- 
rounded by the workmen who 
built the prize car. 
* * * 

IT WASN’T “the night before 
Christmas, when all through the 
house, not a creature was stirring, 
not even a mouse; the stockings 
were hung by the chimney with 
care, in hopes that St. Nicholas 
soon would be there.” Which leads 
up to the informal Christmas 
party for the Detroit chapter of 
the Paul Pry Assn. of America, 
Inc., staged at the Detroit Ath- 
letic Club Tuesday night. And at 
the head of the table that night 
‘was none other than Saint Nicho- 
las _Dreystadt, Cadillac general 
manager—Santa Claus to us— 
who was throwing a belated 

(Continuéd on Page 12, Col. 1) 


FIRST MILLION-CAR YEAR. Walter P. Chrysler personally “okayed” this year’s 1,000,000th 
Chrysler-built vehicle, as it came off the Plymouth assembly line in Detroit. Corporation officials 
gathered to mark the new production record that more than doubles the 1929 output of Plymouth, Dodge, 
De Soto and Chrysler divisions. Left to right: Chrysler; D. S. Eddins, Plymouth president; H. G. Moock, 
sales vice-president, and P. C. Sauerbrey, manufacturing vice-president of Plymouth; F. M. Zeder, vice- 
chairman of Chrysler Corp.; K. T. Keller, president, and B. E. Hutchinson, chairman finance committee. 


Des Moines Junks 900 Vehicles 
In a Year by Compulsory Tests 





Sloan Says 1936 | 
Is Best for GM 


Since Depression 


NEW YORK.— General Motors 
Corp. enjoyed its most prosperous 
year since beginning of the de- 
pression, Alfred P. Sloan jr., presi- 
dent, declared in a letter to stock- 
holders this week. More than 
2,000,000 cars and trucks will have 
been produced by the end of 1936, 
he said. 

A year-end dividend of $1.50 on 
common stock also was included 
in the letter, bringing the total 
dividend payments for the year 
to $4.50. 

Disbursement of a_ $10,000,000 
“appreciation fund” to workers 
this Christmas was outlined, and 
announcement of the five-cent 
hourly increase for 1937 was made. 


Mulch to Head 
Trailer Division 


Of Hayes Body 


GRAND RAPIDS, Mich.—Presi- 
dent A. A. Anderson, of Hayes 
Body Corp., of this city and Ionia, 

Mich., today an- 
nounced the ap- 
pointment of 
Robt. H. Mulch, 
former General 
Motors and 
Chrysler sales 
executive, to the 
office of gen- 
eral manager of 
the trailer di- 
vision of the 
corporation. 

R. H. Mulch Edward J. Con- 

nolly is vice- 


president and general manager 
(Continued on Page 3, Col. 5) 


By E. S. DA DANIELS 

Automotive Daily News continues 
its series of articles on compulsory 
inspection laws with the following 
review of the Des Moines, Ia., plan: 

DES MOINES, Ia.—Announce- 
ment that Des Moines is the safest 
city of its size in the nation and 
the statement by Burton Coe, 
manager of the local testing sta- 
tion, that approximately 800 to 
900 cars were junked in the past 
year in Polk county alone, is the 
record upon which the Des Moines 
compulsory car testing station 
completes its second year. 

“As a result of our four semi- 
annual compulsory tests,” Coe an- 
nounced, “we have rid the Des 
Moines streets of mechanically 
unsafe cars, the cars that were 
sold and resold in the $10 class. 
We have brought about needed 
repairs on good cars and have in- 
creased the safety-consciousness 
of the driving public. 

“In the first year the station 
was open, with all cars required 
to pass the test on lighting, brak- 
ing, wheel alignment, visibility 

(Continued on Page 17, Col. 1) 


The Top Ten 


Passenger Cars 
First Ten in Registrations 
as Reported in ADN Today. 
1936 1935 
Pos. Make Pos. 
1—816,225 Chev. 563,463— 2 
2—670,735 Ford 742,1098— 1 
3—431,634 Plym, 335,459 3 
4—215,370 D’dge 153,223— 4 
5—156,233 Olds. 128,191— 5 
6—145,458 Pont. 122,946— 6 
7—129,922 Buick 68,519— 7 
8— 85,666 Hud.* 64,029— 8 
9— 58,4388 Stude. 34,584— 9 
10— 57,676 Pack. 31,265—10 
*Includes Terraplane. 
Total All Makes 
2,960,248 2,392,276 

See Total Registrations to Date, 1936- 
1935, pages 20 and 21, this issue, 


Little Progiess 
In Strikes; Car 
Output Steady 


By WILLIAM C. CALLAHAN 


DETROIT.— Little progress 
was reported late Friday in the 
way of settlement of labor diffi- 
culties at the Kelsey-Hayes wheel 
plant here or at the various glass 
plants scattered through Penn- 
sylvania, Ohio, and Illinois. The 
strikes have had no widespread 
effect upon production to date, 
and industry spokesmen claim 
that no real pinch is expected 
in. the immediate future. 

Speaking in Washington Fri- 
day afternoon, John L. Lewis 
head of the Committee for Indus- 


(Continued on Page 22, Col. 5) 


List Quotations 
Now : Include 
Full Equipment 


AMA to Exclude Freight 
While Ford Omits 
Tax Charges 


DETROIT. — Simpli- 
fication of automobile price 
listings along lines advocat- 
ed many times in the past 
by Automotive Daily News, 


was announced Thursday even- 
ing by the Automobile Manufac- 
turers’ Assn. Similar action was 
taken two weeks ago by the Ford 
Motor Co. Under the new AMA 
recommendations, f.o.b. prices will 
include all necessary accessories 
and equipment, plus taxes at the 
point of origin. Thus the pur- 
chaser will add only the trans- 
portation charges to arrive at the 
delivered price. 

The Ford plan will include 
necessary accessories and equip- 
ment, plus freight charges, but 
exclusive of federal, state and 
local taxes. 

Thus under the AMA recom- 
mendations, a car manufactured 
in Flint, Mich., South Bend, Ind., 
Lansing, Mich., Detroit, Kenosha, 
Wis., or other points would be ad- 
vertised nationally at the delivery 
price in effect in that city. To 
this price the prospective cus- 
tomer in some other city would 
add the cost of freight to his city, 
plus state and local taxes imposed 
in his locality. 

Ford, on the other hand, will 
advertise nationally the price of 
his car including necessary acces- 
sories, handling costs, etc., in De- 
troit; minus federal, state and lo- 
cal taxes, It is understood that 
Ford also has.adopted a system 
of. delivered price advertising for 
local advertisements. These ads 
will include, for instance, the de- 
livered cost of the car to the cus- 
tomer in St. Louis, including 
freight and handling, minus fed- 

(Continued on Page 16, Col. 1) 


Ceremony Marks Opening 
Of Chevrolet’s New Plant 


INDIANAPOLIS.—What is be- 
lieved to be the world’s largest 
plant, devoted exclusively to the 
manufacture of commercial 
bodies, was formally opened here 
Friday at ceremonies sponsored 
jointly by Indianapolis civic au- 
thorities and officials of General 
Motors and Chevrolet. 

Civic, business and industrial 
leaders of the city joined in the 
ceremonies which officially opened 
the new plant. Officials of GM 
and Chevrolet, led by W. S. Knud- 
sen, GM executive vice-president, 
and M. E. Coyle, general man- 
ager of Chevrolet, were guests of 
honor at the annual banquet of 
the chamber of commerce held in 
the Hotel Claypool, Friday night, 
in recognition of Chevrolet’s new 


be-| contribution to the industrial 


progress of the city. 

During the day, visitors to the 
plant were entertained by a 36- 
piece employes’ band. 

Chevrolet dealers of the Indian- 
apolis zone met at noon and later 
made a tour of the new building, 
The leading civic figures of -the 
city were guests at a Chevrolet 
reception held at the Claypool 
at 6:00 p.m. 

Work on the new factory was 
started a year ago and was com- 
pleted without the loss of a single 
day’s production. 

The new building literally swal- 
lowed the old as construction pro- 
ceeded, unit by unit. As each 
new portion of the new factory 
was completed, a department was 

(Continued on Page 3, Col. 8) 
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NADA to Study U.S., State Regulatory Legislation 


Expect By-Law Revision 


At 1937 Business Meeting 


DETROIT. — = . Gonsidsration ott 
federal and state regulatory en 
lation will be in the high-point of 
the four-day annual business 
meeting of the board of directors 
and members of the National Au- 
tomobile Dealers’ Assn. here Jan- 
uary 11 to 14 in the Hotel Statler. 

Legislative and industrial lead- 
ers will discuss trade practices, 
and the association will decide its 
attitude toward proposed govern- 
ment plans to regulate industry. 

Probably one of the important 
items on the calendar will be re- 
vision of the association’s by-laws, 
which are said to be “antiquated,”’ 
inasmuch as various automobile 
groups have suggested that the 
NADA should be an association of 
associations. At present the by- 
laws do permit some of the pro- 
cedures recommended. 

All members of the trade are 
asked in the December NADA 
Bulletin to transmit their opinion 
regarding policy to headquarters 
in order that a fundamental plan 
of action may be set up. The 
Bulletin is also urging all groups 
to send delegates to the meeting. 

More complete details of the 
meeting will be announced shortly 
the announcement says. 

Detroit was chosen for this 
year’s meeting inasmuch as the 
association’s headquarters are 
now located here. 


Studebaker Opens 
New Pacific Plant 


LOS ANGELES.—Completion of 
the second production unit for 
Studebaker in southern California 
is announced by Stanley Whit- 
worth, vice-president of the Stude- 
baker Pacific Co. 

The new body plant was built 
to take care of increased pro- 
duction demands from distribu- 
tors and dealers in the nine Pa- 
cific coast states. Built adjacent 
to and as an integral part of the 
assembly plant, which was con- 
structed late in 1935, the new 
addition will be used for paint- 
ing, wiring and upholstering. Pro- 
duction here has increased nearly 
44 per cent since March of this 
year, according to C. K. Whitaker, 
president of Studebaker Pacific. 


Lansing Workers 
Receive $542,200 


LANSING, Mich.—As their 
share of the General Motors 
$10,000,000 appreciation fund, 
Oldsmobile and local Fisher Body 
plant employes Friday were paid 
$542,200, 

More .than 12,000 factory and 
office workers received checks 
ranging from $35 to $60. 





Saléa Leap 79% 
For Siidehakas 
So Far in 1936 


SOUTH BEND, Ind.— Stude- 
baker factory sales of passenger 
cars and trucks for the first 10 
days of December totaled 2,440, 
compared with 1,766 in the corre- 
sponding period of 1935, according 
to Paul G. Hoffman, president of 
the Studebaker Corp. 

This brings the total sales for 
1936 to 86,831—79 per cent more 
than the 48,579 units which were 
sold between Jan. 1 and Dec. 10, 
1935. 


Stritch Appointed 
Detroit Manager 
For Goodrich 


DETROIT.—Announcement of 
the appointment of George J. 
Stritch as manager of the manu- 
facturers’ sales 
division office of 
the B. F. Good- 
rich Co. in De- 
troit to succeed 
the late James 
T. Kennedy, is 
made by T. A. 
Aspell, general 
sales manager 
of the original 
equipment tire 
division. 


fi\ | 
Stritch, well 


. J. Stritch 
on 7 known in De- 


troit automotive circles, has been 
associated with the Goodrich 
company in Detroit for the past 
16 years, serving in the Akron 
organization for three years be- 
fore coming here. The appoint- 
ment is effective immediately. 


Ford’s Long Beach Plant 


Increases Its Production 


LONG BEACH, Calif.—In stead- 
ily increasing numbers, 1937 Ford 
automobiles are now rolling off 
the final assembly line at the 
Long Beach plant of the Ford 
Motor Co., according to Ira B. 
Groves, local branch manager. 
Close to 1,000 men are employed 
at the plant. 

“The Long Beach plant faces a 
heavy production season,” said 
Groves. “The Long Beach plant 
will handle its share of the ex- 
pected increase in volume of the 
Ford sales and the assembling 
of a greater number of automo- 
biles locally than last year.” 


AT THE BANQUET at the Hotel Statler following the regular 
monthly Pontiac dealers’ advertising meeting this week are shown, 


left to right: 


Cliff E. O’Meara, manager of the southern region, 


Memphis; William Culver, Pontiac dealer at Cedar Rapids, Ia, and 
Edward F. Grumbach, Pontiac budget director. 


INSPECTING THE 10,000th 1937 unit to come off the Cadillac- 
LaSalle assembly line are Don. E. Ahrens, left, sales manager, and 


Nicholas Dreystadt, general manager. 


The production of Cadillacs 


and LaSalles is setting new records. 


Cadillae Statisticians’ 
Dream Comes True 


DETROIT.—When statisticians} _ 
got together on Cadillac-LaSalle 
production figures for its 1937 
models, here is what they found: 

To produce the 10,000 cars al- 
ready shipped, enough all-wool 
upholstery was used to make 42,- 
800 women’s dresses. 


The plate glass installed would 
equip all windows and doors in 
the General Motors building in 
Detroit, the fifth largest office 
structure in the world. 

Bumper to bumper, the 1937 
Cadillac and LaSalle would reach 
32.6 miles. 


Their motors would develop 
horsepower capable of lighting 
four cities the size of Detroit. 

On the highway the cars would 
afford seats for the entire popula- 
tion of Battle Creek, Mich.; Glen- 
dale, Calif.; Evanston, Ill; or 
Binghampton, N. Y. 

Weight of the cars is equal to 
a steamship of 1,200-passenger 
capacity. 

Record retail sales of 1,435 units 
in the first 10 days of December 
failed to affect the bank of un- 
filled orders for new Cadillacs and 
LaSalle V-8’s, Nicholas Dreystadt, 
general manager of the Cadillac 
division of General Motors, an- 
nounced this week. 

The number of orders awaiting 
shipment from the factory is re- 
ported at 8,500, approximately the 
same as of Dec. 1. 

“Our reports reveal. capacity 
production no more than held its 
own with. public demand,” Dayy- 
stadt said. 

“During the first 10 days, the 
figure was 117.8 per cent ahead of 
last year and topped by 21.9 per 
cent the best previous mark of 
December, 1928, when 1,177 cars 
were retailed.” 


New Car Titles in Nov. 


Exceed October in D. C. 


WASHINGTON. — During No- 
vember, a total of 6,538 titles were 
issued by the District of Columbia 
department of vehicles and traf- 
fic. This includes new cars, used 
cars and trucks. Of the total 2,459 
were new cars and 4,079 were used 
vehicles. 


These figures compare with a 
total of 6,601 titles issued in Oc- 
tober. Of that total, 1,822 were 
new cars. Thus, while the October 
total of titles issued was slightly 
above the November figure, the 
number of titles issued for new 
cars in November was substan- 
tially greater. 





Ford of Canada 
Plans Additional 


Plant Expansion 


WINDSOR, Ont.—Plans for ad- 
ditional expansion of the Ford 
Motor Co.’s productive plant in 
Canada, involving construction of 
a new branch assembly plant at 
Vancouver, B. C., to serve the 
British Columbia territory, and 
erection of a branch warehouse at 
Regina, Sask., were announced 
this week by Wallace R. Camp- 
bell, president. 

The new Vancouver plant will 
cost approximately $400,000 and 
will be built on property acquired 
some time ago on Kingsway, mid- 
way between Vancouver and New 
Westminster. The new plant will 
have a capacity. of 30 cars daily. 
The new warehouse at Regina 
will adjoin the present sales and 
service building. It will cost ap- 
proximately $50,000. 

These two new branch projects 
will bring the total of Ford ex- 
penditures thus far allocated for 
home office and branch expan- 
sion to nearly $5,500,000, Campbell 
pointed out. He had previously 
announced plans for enlargement 
of the main manufacturing plant 
in Windsor, at a cost of $1,700,000 
including tools and equipment 
and for construction and equip- 
ment of a new body building and 
final assembly plant to cost $3,- 
300,000. 


Motorists paid $616,851,000 in state 
gas taxes in 1935. 


1936 Car Export 
Sales Placed At 
Over Half Million 


DETROIT. — Export sales of 
American motor cars for the pres- 
ent year will total about 500,000 
units, predicts Robert C. Graham, 
vice-president of the Graham- 
Paige Motors Corp., who has re- 
turned to Detroit after a compre- 
hensive business tour through 
Europe. 

Graham, who is chairman of the 
export committee of the Automo- 
bile Manufacturers’ Assn., con- 
trasted these figures with the 120,- 
000 cars exported in 1932 and at- 
tributed the great improvement 
to reciprocal tariffs and economic 
recovery. He made a survey of 
business in central European 
countries and cited Germany as 
having the finest highways he ex- 
perienced abroad. 

Graham cars, he said, even with 
the present unsettled conditions, 
are holding their own in European 
countries, and he further pointed 
out that Graham export sales for 
the first 11 months of this year 
as compared with 1935, show an 
increase of more than 38 per cent. 
The territory which has shown 
the greatest increase is South Af- 
rica, where Graham has increased 
its sales more than 200 per cent 
over 1935, 


Chrysler | Motor 
Overseas Sales 


Set Nov. Mark 


DETROIT. “Overseas ship- 
ments of Chrysler, De Soto, Dodge 
and Plymouth motor cars and 
Chrysler-built motor trucks dur- 
ing November were 82.6 per cent / 
greater than during November, 
1935,” according to Ledyard Mit- 
chell, vice-president of the Chry- 
sler Corp. in charge of inter- 
national sales. 

“This sales performance also 
represents the greatest number 
of motor units shipped from the 
United States to our overseas 
markets during any single month 
in our history,” Mitchell added. 


Control of Heintz | 
To Charles Grace ; 


DETROIT. — Controlling inter-7 
est in the Heintz Mfg. Co., of this 
city, makers of large stampings, 
has passed from the Provident 
Trust Co., in Philadelphia, to 
Charles Grace, son of the presi- 
dent of Bethlehem Steel Co. L. § 
I. Heintz died in 1932 and at the | 
time controlled the company. 

The company has an extensive ' 
stainless-steel building program ; 
with practically all of the large ; 
ship-building industries in this’ 
country. It employs approximate-< 
ly 1,000 men. Direction of the ” 
company will remain in the hands * 
of the present management, with i 
W. J. Meinel as president. 


WHEN WALTER P. CHRYSLER visited the Plymouth factory } 
to place his personal “okay” on the 1,000,000th Chrysler-built car this 
year, these workmen paused between shifts to celebrate the new 


production record that doubles the total output for 1929. The camera- 


man caught this picture of the boss and his boys who colinborated } 
in making 1936 a record production year. |! 
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ADN Junking Plan Wins Strong Dealer Support 


Inquiring Reporter Finds 
No Dissenting Voice in Poll 


Seldom has the Inquiring Re- 
porter met such unanimous and 
wholehearted support on a ques- 

tion as that 
which has been 
aroused by the 
question of 
“junking the 
junkers.” With- 
out exception 
prominent deal- 
ers and distrib- 
utors from all 
over the country 
have hurried to 
support the 
plan. 


Not a single 
dissenting voice 
has been heard 

on the advisability of the junking 
plan, the dealers merely differ 
slightly as to who is to bear the 
cost of operation. Some advocate 
that dealers voluntarily junk hope- 
less cars and charge the cost to 
advertising. Others would junk 
cars that are a menace and sell 
the parts, giving the proceeds to 
the owner. 


From ADN’s point of view, the 
best course to follow would be 
simply to rule the dangerous and 
obsolete cars off the highway. 
What disposition the owner made 
of his car after that would be his 
private concern. 

Here are the current replies to 
the Inquiring Reporter’s query: 

os e * 

F. D. Tearle, manager Hudson- 
Terraplane Sales Corp., .New 
York: “We have found it good 
business in the past to junk cars 
if they were found to need too 
much repairing and were beyond 
redemption. I think it is a deal- 
er’s moral duty to take these 
junkers off the highways. 

“I. certainly am in favor of 
junking the junkers. If New York 
state would pass a compulsory 
inspection law it would be a fine 
thing. All used cars should be 
inspected rigidly and if a par- 
ticular car didn’t meet up with 
the specific requirements it should 
be ordered repaired, and inspected 
again after the repair job. Then 
if the car was found to be unfit 
for duty it should be junked.” 


* * = 


Harry Green, sales manager 
Stewart-Bliss Corp., Graham dis- 
tributor, Brooklyn, N. Y.: “Since 
1919 I have been in the automo- 
bile business and always have 
been in favor of junking cars that 
were unfit for driving. I am 
heartily in accord with ADN’s 
plan to junk the junkers. It has 
always been my opinion that as 
long as these jaloppies were al- 
lowed to run they prevented the 
sales of good used cars and new 
ones, and from a standpoint of 
safety they are a menace. 

“Every month or so, we junk a 
number of cars of the 1927 vintage 
that are beyond redemption. If 
we were to attempt to salvage 
these cars they would be a source 
of continual headaches for our 
repair department to keep them 
in running condition after they 
left the shop. Rather than cause 
ill-will among our customers we 
junk them and charge the loss off 
to advertising. 

“It would be a fine idea if a 
law were passed making it com- 
pulsory for a car of five years of 
age to undergo a thorough in- 
spection and if it were found to 
be unfit for the highways order 
it junked. 

“When a building is found un- 
safe for habitation it is con- 
demned and demolished yet thou- 
sands of cars, so called because 
they have a motor and four 
wheels, are allowed to continue on 
their careers of death and de- 
struction. 

“You may count me in as an 
ardent supporter of your fine 
campaign.” 2 

* * 


H. T. Hollingshead, Nash Sales, 








Inc., Nash and Nash-LaFayette, 
Chicago: “The ADN’s campaign 
directed at junking the junkers is 
timely, as we in Chicago have 
good reason to know, what with 
our successful operation of safety 
lanes and our compulsory inspec- 
tion law. All cars that can’t pass 
the safety lane on the first or sub- 
sequent tests should be junked, 
the junk to be sold for parts and 
the owner to be reimbursed ac- 
cordingly. Compulsory inspection 
has furnished work for many 
mechanics. It is nothing short 
of criminal negligence for a man 
to drive a car that is a menace to 
users of the road. The problem is 
to keep graft out of safety lane 
inspection. This has been done in 
Chicago by punishing the few 
lane employes and others who did 
not take warnings seriously. 
Added to compulsory inspection 
should be a driver’s license bill, 
so that both car and driver may 
combine to bring about greater 
safety.” 
* a * 

Ben T. Wright, Ben T. Wright, 
Inec., Ford-Lincoln, Chicago: “I 
am in favor of junking the junk- 
ers and of judging cars by their 
mechanical condition, not their 
age. Some automobiles eight and 
nine years old are still in good 
condition, while others three years 
of age are unfit to drive. The 
police should round up the jalop- 
pies instead of worrying motor- 
ists who may be driving safely. 
The unsafe cars that cannot clear 
the lanes should be impounded. 
If it can be shown that an auto- 
mobile can be repaired and made 
safe, a reasonable time should be 


| given, but when it is apparent 


that the steering mechanism, 
brakes and so on are shot, that 
car should be ruled off the streets. 
The vehicle tax commissioner 
might well give such warning to 
drivers of aged cars when issuing 
stickers for the coming year.” 
om + * 


M. J. Lanahan, M. J. Lanahan, | 


Inc., Dodge - Plymouth, Chicago: 
“I have always been strong for 
junking the junkers. ADN is to 
be complimented for making an 
issue of such a serious situation 
as exists. For years we have 
acted on the premise that it is 
bad practice to retail junkers. We 
have already junked 18 cars this 
year. Compulsory inspection and 
safety lanes are helping in Chi- 
cago to put the message across, 
and the lanes should be made uni- 
versal throughout the country. If 
the industry doesn’t get back of 
the idea, the states and cities may 
pass even more severe laws than 
any yet seen, because public senti- 
ment is against the junkers and 
in favor of safety. There is no 
excuse for the menacing junker 
to be on the streets and high- 
ways, and the drive against such 
cars must be handled vigorously, 
yet intelligently. The effect in 
Chicago has been to encourage 
owners to get rid of their real old, 
unsafe cars, and at the same time 
to stimulate immeasurably the 
sale of better used cars. Safety 
must replace the menace of the 
junker.” 
mn * * 

H. A. Wehmeier, Community 
Motors, Inc., Pontiac, Chicago: 
“The junk the junkers campaign 
and the compulsory inspection 
idea have my approval if only they 
serve to convince dealers of the 
folly of making high allowances 
for worthless cars and lead the 
public not to expect fancy figures 
for such automobiles. Too many 
of these junkers have continued 
to be thrown back on the market, 
with the result that they are both 
unsafe to operate and place an 
unfair burden on dealers when it 
comes to trade-ins.” 

* * * 

George S. Daniels, vice-presi- 
dent Daniels-Wells, Inc., Pontiac, 
Oakland, Calif.: “What we need 


(Continued on Page 18, Col. 1) 








AERIAL VIEW of Chevrolet’s new commercial body plant at 
acres, and its walls contain four and one-half acres of window glass. 





Ceremony Marks Opening 


Of Chevrolet’s New Plant 


(Continued from Page 1) 


moved into it from the old struc- 
ture. The part of the original 
plant assigned to that particular 
operation was then torn down to 
make way for another section of 
the new plant. 


As the half-dozen old buildings 
were vacated, department by de- 
partment, conveyor lines were 
kept running under temporary 
cover until they could be located 
in their new home. Portable tin 
roofs were moved around as 
needed to protect the conveyors. 


The new unit, considered to be 
one of the largest and most mod- 
ern commercial body plants in 
the world, will be capable of pro- 
ducing approximately 2,000 bodies 
a day, officials estimated. It will 
manufacture, in all, 15 different 
body types supplying the full re- 
quirements of the company for 
commercial bodies for both do- 
mestic and foreign distribution. 
The plant contains nearly three 
miles of conveyors. 

Ample floor space combined 
with a high ceiling guarantees em- 
ployes plenty of room and assures 
a high degree of safety within 
the plant. There are nearly 500,- 
000 square feet of floor space. A 
modern hospital, officially ap- 
proved by the Indianapolis Medi- 
cal Society, has been installed at 





the plant, along with a trained 
and experienced staff. 


The plant includes three of the 
largest presses in the world, and 
two 25-ton cranes for moving 
heavy metal within the plant and 
loading it on freight cars. There 
are also more than 100 other 
presses of various kinds and sizes, 
and several dozen welding ma- 
chines along with other manu- 
facturing equipment. 


The new factory contains 472,- 
522 square feet, has 132,177 square 
feet of loading space, and in- 
cludes twice as much glass in it 
as it has brick. It is built in the 
shape of an “L,” with an overall 
length of 1,121 feet, 10 inches, 
and an overall width of 602 feet, 
four inches. To make the “L,” 
the wing runs 401 feet, 10 inches 
long, then jogs over 280 feet, six 
inches, and runs another 702 feet 
long. The last dimension is a 
width of 321 feet, 10 inches. 

The average height of the build- 
ing is 25 feet, 9% inches, giving 
a cubic footage of plant interior 
amounting to 10,228,000 cubic feet. 
The plant was designed by Albert 
Kahn, Inc., Detroit architect, who 
designed many of Chevrolet’s in- 
dustrial buildings throughout the 
country. 

Friday's dedication ceremonies 


THESE HUGE PRESSES in Chevrolet’s Indianapolis plant dwarf 
their operators. The plant was officially opened Friday. 


Indianapolis. 





It covers nearly 11 


come at thé close of Chevrolet’s 
first six years in Indianapolis. The 
company purchased its plant here 
from the Martin-Parry Corp. in 
the fall of 1930. The plant had 
been a carriage factory originally. 

The company will give employ- 
ment to approximately 1,400 In- 
dianapolis workmen in the new 
plant, and the commercial car 
and truck bodies they turn out 
will mean the purchase by Chev- 
rolet of some 45,000 tons of steel 
this year. 

With generally improved busi- 
ness conditions, and with more 
money consequently in circula- 
tion, a highly successful year 
has been forecast for the 
new body plant. Chevrolet ex- 


pects to make a minimum of 
225,000 commercial cars and trucks 
during 1937 for domestic consump- 
tion alone, insuring sustained em- 
ployment and a continuous flow 
of payroll money to Indianapolis 
throughout the year. 


Mulch to Head 
Trailer Division 


Of Hayes Body 


(Continued from Page 1) 


of the entire corporation. Joseph 
Wright is sales manager of the 
Hayes trailer division. 

Mulch in addition to his ex- 
perience as sales executive has 
also been a distributor and dealer 
in motor cars. He also was vice- 
president and general manager of 
Durant Motors. Also he is well 
grounded in the tourist trailer in- 
dustry by reason of preparatory 
and research work for another 
prominent trailer organization. 

“Mulch’s appointment for the 
office of general manager of the 
trailer division is necessary due 
to one expansion program and 
gives Hayes a rounded organiza- 
tion in that end of the corpora- 
tion’s business,” says President 
Anderson. “With Frank Pease, 
chief engineer, and his large staff 
of body engineers, with Wright’s 
experience with the sales end of 
the two largest trailer makers, 
prior to Hayes entry into the in- 
dustry, and with Connolly's en- 
gineering, manufacturing and 
sales record as a guide for this 
new Hayes industry, we have 
what we believe to be the best 
trailer structure in America. 

“Within four months Wright 
has closed distributing contracts 
in 50 of the 60-odd territories in 
the United States, and Hayes 
shipments of trailers are mount- 
ing daily. We are watching re- 
sales by distributors and dealers 
carefully, and we find we have 
the answer in our safety mono- 
steel, construction; that is, the 
whole steel trailer is electrically 
welded into one rigid piece.” 


Ask School Instruction 


MONTREAL. — Education of sec- 
ondary school students in driving 
motor cars is an important factor 
in insuring highway safety, accord- 
ing to Tracy D. LeMay, Toronto’s 
commissioner of city planning. §S. 
T. Bigelow, trustee of the board of 
education, has a motion calling for 
such a plan and at his request the 
board tabled it until January. 
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Christmas Greetings 


RULY WE LIVE in momentous times. During the 

past year we have seen major changes in the map of 
the world. We have witnessed equally important changes 
in philosophies of government. We are following new 
trends, the wisdom or folly of which only the future can 
reveal. But under all this we find as the day approaches 
that the spirit of Christmas remains unchanged. 


This spirit of co-operation and good will stands out 
more boldly this year in contrast to the newer ideas. It 
is a spirit that has grown with the years rather than 
diminished. It has come to transcend national, economic 
and religious lines. It is, perhaps, “that touch of nature 
that makes the whole world kin.” And so as we pause to 
wish our many friends our most sincere good wishes of 
the season, we hope also that the echoes of the yule spirit 
will live with us all throughout the coming year. 


Reach ’Em to Teach ’Em 


MAY LEADERS in thought, who have turned their 
attention to highway accident problems, are agreed 
that much can be done toward accident reduction through 
education. With this thought we concur, but the problem 
seems to be not what to teach and whom to teach, but 
most important and most difficult, how to reach those 
whom you want to teach. To our mind, the answer can 
be found through compulsory inspections of motor 
vehicles. 


Experience in states and cities where compulsory in- 
spection has been in vogue for a year or.more, has been 
that drivers bringing their cars in for inspection are very 
susceptible to safety instruction. In most cases they have 
time on their hands and a combination of entertaining 
and instructive motion pictures pointing out bad driving 
traits would be welcome. In addition, it would not be 
going too far to equip each station with a driver’s reaction 
meter by which each driver could get a clearer picture of 
his own actions and reactions in traffic. 


Closed Shop 


CONTINUED outbreaks on the part of labor organiza- 
tions in strategic supply plants which serve the auto- 
motive industry make it apparent that careful planning 
rather than coincidence is prompting the move. It is quite 
obvious that John L. Lewis and his Committee for Indus- 
trial Organization are attempting to force something in 
the nature of a closed shop on the automotive industry 
as a whole. 


We would like to point out to workers in all branches 
of the industry that a closed shop can become as obnox- 
ious to the worker as it is to the employer. Under closed 
shop a worker would automatically be deprived of his 
employment unless he affiliated himself with the union in 
power and paid the dues and initiation fee the union might 
see fit to exact. That is a closed shop. We are inclined 
to feel that a federal law placing labor unions on an 
absolute non-profit basis with books subject to govern- 
ment audit would do much to dampen the ardor of some of 
the self-styled saviors. 


oe 


—a 


“We were very much delighted 
to see the interest being cre- 
ated in the ‘Let’s Junk the 
Junkers!’ plan. 

“At our last dealers’ meeting, 
which was held on Friday, Dec. 
11, the writer was authorized to 
write you and see just what 
could be done along this line. 
As it so happens, I am president 
of the Danville Dealers’ Assn., 
which consists of the entire 
dealership, except two small 
dealers. 

“We shall appreciate very 
much your letting us know 
along just what lines you are 
working at your earliest con- 
venience and if we can be of 
any assistance in any way at 
all please do not hesitate to call 
on us. We are very much con- 
cerned and certainly think you 
have started something that will 
mean a great deal to the auto- 
mobile industry as a whole.—C. 
Willard Dodson, Crowell Dod- 
son Auto Co. (Ford dealers), 
Danville, Va.” 

* * 

Dear Mr. Dodson: 

With the kind interest and 
assurance of co-operation which 
your letter indicates, Virginia— 
which we understand already has 
a similar law—can be one of the 
first to join the parade towards 
enforced inspection of motor ve- 
hicles on a nation-wide basis. The 
net result of such a law will drive 
thousands of unsafe cars from 
your highways to say nothing of 
the extra business it will create 
both in labor and new parts to 
put the others in safe conditions, 
for the protection not only of the 
owner but every other driver. 

You have told us what your 
dealers’ association in Danville is 
ready and willing to do. Now 
let us tell you what ADN pro- 
poses and where you and every 
other reader of ADN fits into the 
campaign we have inaugurated. 

At the present moment our ed- 
itors are making a study not only 
in Pennsylvania where they have 
had 10 years’ experience with the 
enforced inspection plan, but in 
every state and municipality 
where something along this line 
is being done. If you will follow 
every article on the subject which 
appears in ADN, you will soon 
have as clear a picture as we will 
of which law has proved the most 
practical and workable. 

From the investigations thus 
publicized, we expect before many 
weeks have passed to crystallize a 
plan which we will set up as a 
“model law.” We hope it will 
contain all of the good features 
and avoid all of the pitfalls which 
experience has taught should be 
included or rejected in the pro- 
posed new law. ADN will cer- 
tainly not attempt to set itself up 
as an arbiter on this law, but will 
have it studied by every inter- 
ested authority so that it will be 
as nearly “bullet-proof” as is 
humanly possible. 

That is where you and the Dan- 
ville Dealers’ Assn. can come in 
and we promise that you will have 
the full strength of ADN back of 
a plan to get a uniform bill in- 
troduced before your legislature 
and made a law on the statute 
books of the state of Virginia. 
We know it can be quickly en- 
acted in any state, once the safety 
features are understood, because 
there is a positive demand by the 
public everywhere for laws which 
will reduce the accident risk. The 
crying need for regular inspection 
of every motor vehicle is so ap- 
parent as to need no argument. 
We know many other dealers’ 
associations which are as keenly 
alive to the necessity of action 
as you are in Danville. The whole 
movement is rolling up strength 
at a rate which cannot fail but to 
secure the desired result, so‘. ADN 
is proud to enlist the entire Dan- 
ville Dealers’ Assn. “for the dura- 
tion of the war!” Thanks again, 
Mr. Dodson. Cordially.—G.M.S. 


+ 
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Don’t Let ’Em Get In Your Hair Sam. 


In This 


and do not 


The views expressed in this column 
necessarily coincide with 


Corner 


are those of our readers 
those of the editors. Readers 


are invited to use this space for voicing their opinions or ideas. 
Anon contributions will not be accepted but confidence will 


ymous 
be observed upon request. 


Inspection 


Noticed in the editorial “Junk 
the Junkers” in your issue of Dec. 
5, a statement that 11 states now 
have compulsory inspection laws. 

I did not find anywhere in the 
news story a list of those states. 
Would appreciate having that in- 
formation.—H. W. Hailey, director 
of sales promotion, Scripps-How- 
ard newspapers, New York. 

aa *. * 

Epitor’s Note: This figure should 
have been 12 states. They are: Colo- 
rado, Connecticut, Delaware, Maine, 
Maryland, Massachusetts, New 
Hampshire, New Mexico, Pennsyl- 
vania, Utah, Vermont, and Virginia. 


Interested 


The writer is very much in- 
terested in the article contained 
in your Dec. 12 issue in reference 
to “Michigan Maps Compulsory 
Inspection Law under Supervision 
of the State.” 

As a former resident of Penn- 
sylvania, I would like to, if I may, 
please, bring to the attention of 
George Rex, under whose super- 
vision I understand the bill is 
now being prepared, my personal 
comment as result of my own ex- 
perience in securing license in 
both states. No doubt, Rex is 
quite familiar with the procedure, 
but the facts are in the state of 
Michigan, anyone who happens to 
have sufficient funds to appear 
before the police court and state 
that he wants a license for a car 
is granted a license, after making 
replies to a few very simple ques- 
tions, and without any demonstra- 
tion to the police authorities as to 
how to handle a car in traffic 
or what-have-you. 

Isn’t it possible that some ar- 
ticle could be placed in this law, 
so that children operating cars, 
and they are children, would of 
necessity have to pass an inspec- 
tion law under supervision of the 


proper law authority? I think this 
might be one step to eliminate 
some of the accidents which are 
happening every day, as result of 
folks who are driving cars who 
do not know the power at their 
command, and who misuse the 
driving qualities of the average 
motor car. 

I should be glad indeed to learn 
of the reactions from Rex. 
am taking the privilege of ad- 
dressing this letter to you, as I 
note there is no address given as 
to where we could communicate 
with the authorities who are pre- 
paring this compulsory inspection 
act.—_E. T. H. Hutchinson, Sales 
Manager, Sparks-Withington Co., 
Jackson, Mich. 


Congratulations 

Congratulations on ADN’s cam- 
paign to junk the junkers! 

Some 7,000,000 of the automo- 
biles now using highways of the 
nation are six years old or older. 
Obviously, many of these cars are 
in a highly unsafe mechanical 
condition. All the efforts made by 
the automotive industry to build 
safety into automobile will be 
largely wasted unless motor ve- 
hicle owners see to it regularly 
that these safety features are 
maintained in proper condition. 

As you know, traffic fatalities 
are continuing at a rate even 
greater than last year’s alarming 
toll. The AAA firmly believes that 
legislation making compulsory 
periodic inspection of motor ve- 
hicle equipment together with the 
safety-responsibility bill already 
enacted by 27 states would afford 
a degree of control of driver and 
vehicle that would work for 8 
measurable improvement in cone 
ditions within a short period of 
time. 

In ali cases compulsory inspec- 
tion legislation must have safety 
as its one and only aim and 

(Continued on Page 14, Col. 1) 
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LDSMOBILE dealers are set for another record-breaking 

year! The two new low-priced, Style-Leader Oldsmo- 
biles have made an instant hit in every community. From 
every section dealers report a higher percentage of “‘clean 
deals”... a new-car demand so active that they can choose 
their “trades” to best advantage. With the most popular 
products in Oldsmobile history, and with a franchise every- 
where recognized as one of the fairest and most liberal in the 
business, Oldsmobile dealers know they have a proposi- 
tion that is made-to-order for making money. Oldsmobile 
has certain good territories open — why not investigate! 


OLDSMOBILE 6... 


THE CARS THAT HAVE EVERYTHING 








PONTIAC. — A completely 


new line of trucks, highly com- 
petitive in quality, appearance 
and price, has been announced 
for 1937 by the General Motors 
truck and coach division of the 
Yellow Truck and Coach Mfg. Co. 
All truck models have advanced 
sharply in appearance value with 
new stream-lined contours that 
are regarded as fully matching 
the progress achieved by the styl- 
ists of the 1937 passenger cars. 
For the first time in its history 
the company has introduced a 
new light, short wheelbase unit 
at low price. It is a 112-inch 
wheelbase truck, rated at half- 
ton capacity and offered at a 
price of only chassis $395 f.o.b 
Pontiac. Continued in the 1937 
line is the 126-inch wheelbase 
one-half ton unit. 
Cab-Over-Engine Line 
Indicative of the trend towards 
cab-over-engine design is the fact 
that the company now has a com- 
plete line of COE models, ranging 
in carrying capacity from 1% to 
12 tons, the 1% and two-ton priced 
at only $830 complete with cab, 
f.o.b. Pontiac. This price is said 
to be the lowest for any cab-over- 
engine truck now on the market. 
All models in the GMC line 
have been improved and refined. 
The advanced stream-stylings is 
emphasized by dual-tone color-de- 
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37 GMC Models Include Short Wheelbase Unit 
Complete Line of COE 


sign—a new GMC development— 
offered in 12 color combination at 
no extra cost. New all-steel “hel- 
met top” cabs, standard and de 
luxe, are available for every 
model, Many of the models fea- 
ture such mechanical improve- 
ments as a& new vacuum-con- 
trolled distributor which, it is as- 
serted, provides greater fuel econ- 
omy, a more efficient cooling sys- 
tem resulting from a more cen- 
trally located fan and a new off- 
set water pump of the packless 
type with automatically adjust- 
able spring loaded seal. The con- 
ventional models are _ provided 
with a new stabilized front-end 
design, by which the core and 
shell are mounted independently 
of each other, thus relieving the 
shell of all loads and preventing 
distortion by absorbing road 
shocks. This is supplemented in 
the 2%-ton and up models by a 
new diagonal tie rod bracing of 
radiator to cowl, reducing exces- 
sive movement and hood mis- 
alignment. 

Further improvements in the 
conventional models include in- 
creased bearing capacity in the 
transmission and a heavier frame 
in the 2% and three-ton units; in- 
creased brake-lining area in the 
two and 2%-ton units; larger 
springs in all models above the 
two-ton unit; heavier steering 


Aptly Christened at 


the New York Show 


THE PENTHOUSE ON WHEELS 


Built-in, forced draft heating and cooling system 
—gas stove with oven and grille — instantaneous 
hot water—shower bath — electric refrigeration 
—airplane type toilet —inner spring mattresses 
—radio —C. C. C. finance plan. Appointments in 
this cozy, travelling bome never before embodied 
im trailer design—comfort and safety features 
offered by Autocruiser are fast becoming the na- 
tion's standard for trailer construc tion—why wise 


distributors are 


“hot” for Autocruiser repre- 


sentation. Don’t delay another minute. 


Write factory for our proposition. 


All models 
permanently displayed at 
BRANCH 
1850 B'WAY AT 61 ST. N. Y. C. 
° 


AUTOCRUISER 


COMPANY OF AMERICA INC. 


4400 YORK ROAD 


BALTIMORE, MD. 


© 
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FIRST COMPLETED UNITS of the new stream-styled series of General Motors Trucks for 1937 are 
Left to right: I. B. Babcock, president; R. G. Emmert, vice-president 
in charge of manufacturing, and J. P. Little, vice-president in charge of sales. They are admiring the 
most recent addition to the GMC, a 112-inch wheelbase unit with a rated capacity of one-half ton, offered 
at the lowest price in the entire history of the organization. The new all-steel “helmet top” cab is one of 


inspected by company executives. 


the many features now available on all units of the line. 


Both the plant capacity and the dealer 


organization have been expanded to meet increased demand anticipated in 1937. 


gears in the one-half to four-ton 
units; improved optional dual per- 
formance axles in 1% to six-ton 
models, and more equitable load 
distribution in the one-half to two- 
ton units. 

The 230-inch engine used in the 
one-half to two-ton units features 
full-length water jackets for 
better cooling; a new water pump 
which eliminates the need for 
servicing; ribbed cylinder barrels 
to prevent distortion; improved 
electro-hardened aluminum pis- 
tons; larger valve lifters and 
longer valve guides which contrib- 
ute to more efficient operation; 
new exhaust valve material which 
is heat-resisting and non-corrod- 
ing; sturdier crank shafts; a 
more efficient crank shaft oil 
seal; inverted type fuel pump; 
improved clutch facing and other 
advancements. 


Many Features 


The cab-over-engine models have 
features which, it is claimed, will 
contribute to performance and 
economy. The cab mounting 
marks the only major construc- 
tion change. The relation of 
power plant to front and rear 
axles is undisturbed. The conven- 
tional forward placement of the 
front axles not only increases rid- 
ing qualities but likewise permits 
of a rear opening door which in- 
sures a better rear view vision. 
The engine is quickly and con- 
veniently reached through cowl 
panel doors as well as by means 
of removable engine cover and 
cab floor boards. Wheelbases 
range from 108 inches to 196 
inches, providing load spaces for 
bodies from eight feet up to 22 
feet in length. 

In addition to a complete new 
series of trucks, the GMC line 
also includes a complete new 
group of trailers. 


Industry 


BORG & BECK 
CLUTCHES 


ADVANCED STREAM-STYLING is but one of the many features 
claimed for the new line of GMC cab-over-engine trucks. 


November Business Index [> | 


Up 3 Points Over October 


DETROIT.—The index of na- 
tional business conditions rose 
three points in November and now 
stands at only 6 per cent below 
normal, as compared with 22 per 
cent below in November, 1935, ac- 
cording to the monthly survey of 
147 trading areas of the United 
States conducted by the research 
department of Brooke, Smith & 
French, Inc., Detroit and New 
York national advertising con- 
cern. The index thus records the 
cheerful news that it has attained 
its highest point since it began 
its upward turn in the early part 
of 1933. 





DIVISION OF BORG-WARNER CORPORATION 


“November proved to be a 
month of large gains for many 
parts of the country,” the survey 
states. “Percentage increases of 
5 to 7 per cent over October ap- 
pear frequently in the list of 147 
trading areas. Other gains range 
up to 11 per cent.” 

Continuing, the report states 
that “of the 147 areas, 94 recorded 
improvement last month over the 
previous month, 39 declined and 
14 remained without change.” 


The largest November gains 
with indexes improving ‘six per- 
centage points or more over 
October were registered in the 
following areas: 

Allentown, Augusta, Baltimore, 
Beaumont, Boston, Buffalo, Chi- 
cago, Detroit, Evansville, Fargo, 
Flint, Grand Rapids, Jackson, 
Mich., Joplin, Kalamazoo, Lan- 
sing, Macon, Minot, Nashville, 
Newark, New York, Philadelphia, 
Portland, Me. Poughkeepsie, 
Reno, Rochester, Saginaw, San 
Francisco, Scranton, Springfield, 
Ill, Wheeling and Williamsport. 

Those areas which were at nor- 
mal or above in November are as 
follows: Albuquerque, Bakers- 
field, Bangor, Billings, Boise, 
Charleston, W. Va., Charlotte 
Cheyenne, Colorado Springs, Co- 
umbia, S. C., Denver, Detroit, 
Fresno, Grand Junction, Green 
Bay, Greenville, S. C., Houston, 
Indianapolis, Miami, Peoria, Phoe- 
nix, Reno, Richmond, Shreveport, 
Spokane, Terra Haute, Winston- 
Salem and Yakima. 
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te SmitH’s people didn’t have much money. 


They lived simply, frugally. Young Joe’s mouth often 
watered in front of bakery windows. His eyes grew big 
with envy at another boy’s new bike. He knew the damp 
discomfort of thin soles on rainy days, the unease of 
wearing an older brother’s cut-down suit. He wanted 
lots of things. He appreciated what he got. 

Joe worked after school, found jobs in summer. His 


folks made sacrifices to give him an education. When . 


that was over, Joe got a regular job, and worked hard. 
He learned a business. Eventually he started a business, 
made it grow, and made money. 

Joe married a girl who had had more advantages. 
They lived modestly at first; better, later on. The chil- 
dren seemed to need things Joe never had, and got them. 
And before Joe realized it, his home was quite an 
establishment. Fine furniture, two cars, servants, social 
obligations. People to entertain who entertained you. 
Nice people, some of them important, some of them 
wealthy. Joe settled down to a busy, not unpleasant, but 
expensive life. 

Twenty years of prosperity have made over Joe. Joe 
is no snob, but he has forgotten bakery windows, and 
the kid with the envious eyes. He has forgotten how his 
people lived, and worked, and wanted and did without. 
He has forgotten their interests, their standards of 
value. Joe, by comparison, is an aristocrat. But Joe’s 
forgetting how the other nine-tenths lives doesn’t help 
his business. Because the hundreds of thousands of 
people who are Joe’s customers are the kind of people 
Joe’s folks used to be. 

Joe’s blind spot shows up in his advertising. He runs 
it in publications he likes and reads. He sees his adver- 
tising. His friends see it. But few of his customers do. 


Exacceraten case? Not at all. Typical, and natural 
enough, too. You, perhaps, are different. But how much 
do you know about The Sweeneys? And The News? 

The Sweeneys are New Yorkers, most of New York. 


They’re great wanters, and great getters. Their incomes 
range from $6,000 down. They earn more than most 
Americans. Spend more, too. While they may not spend 
as much for automobiles as some population groups 
elsewhere—remember that there are more than a 
million and a half families of them in New York City; 
another million in the suburbs. Too many of them, too 
huge a market—for any car manufacturer to ignore! 
Ignoring them is very expensive. 

The News? The News is the favorite New York 
newspaper of the Sweeneys. They buy more than 
1,650,000 copies of it every weekday. The News is small 
in size, easy to handle, easy to read. And worth reading. 
It gives most of the news to New Yorkers the way most 
of them want it. It has fine news pictures, comic 
strips, service departments and features. Apparently the 
Sweeneys like it. And apparently they pay a lot of 
attention to the advertising in The News—or it wouldn’t 
carry so much advertising. The News this year carried 
more retail, and more department store advertising, 
than any newspaper in the world. 

In The News your advertising reaches three-fourths 
of New York City families; and moreover reaches more 
families with over $6,000 incomes than any other paper! 
Gives majority coverage of owners and non-owners; of 
new car buyers and used car prospects. Ignoring The 
News can be very expensive, too. But using it is very 
inexpensive! Because The News sells! People see the 
advertising, come into showrooms and ask to see the 
cars. No wonder it’s the favorite medium of New York 
retail advertisers—and in 1936 had by far the greatest 
gain in automotive linage in New York! 


Tell It to Sweeney in The 
News! And sell more cars 
—for less money —than you 
can with any other advertising 
medium in New York! Like to 
have more details? Just ask! 


TH E N EWS » NewYork’s Picture Newspaper 


Tribune Tower, Chicago + Kohl Bldg., San Francisco + 220 East Forty-seconp St., NEw York City 





°37 Stewart 


Re-Styling, Easy Handling 
Noted in New ‘A Series’ 


BUFFALO.—Stewart Motor 
Corp. announces a new “A-Series” 
line of trucks for 1937, which com- 
bine modern design with practical 
utility. Prices have not been 
disclosed. 


In the new line are six special 
models known respectively as the 
45A, of 1%- to two-ton capacity; 
50A, 2%- to 3%-ton; 47A, two to 
three; 49A, three to four; and 
two models equipped with two- 
speed rear axles, these designated 
as models 45AS and 50AS. 

All these show a complete re- 
styling of the typical Stewart 
chassis. Six large adjustable 
ventilating louvers in the upper 
part of the hood permit the main- 
tenance of correct engine tem- 
peratures in summer and winter. 

The new cab appears low, but 
actually offers full headroom. In- 
side, ample room is provided for 
three men. Dimension of seat- 
heights and widths and steering 
column angle have been developed 
so as to obtain maximum con- 
venience and efficiency for ‘ the 
driver. 

Broad V-type windshields, nar- 
row pillar posts and large door 
glasses, rear glass and reflecting 


Trucks Hauling Livestock 


Set New High at Chicago 


CHICAGO. — Trucks hauling 
livestock, Monday, set a new high 
for a 24-hour period at the Chi- 
cago yards gate, the tally show- 
ing 1,173. Monday’s arrivals via 
the highways totalled 18,260 hogs, 
6,278 cattle, 5,015 sheep and 786 
calves, providing livestock farm-| 
ers with $915,000 more cash, ac- 
cording to an estimate of the 
Corn Belt Farm Dailies. 

The 1,173 trucks carried 5,000 
tons of live weight or an average 
of over four tons each. A conser- 
vative estimate of distance trav- 
eled by these trucks puts the 
average at 125 miles. 

A previous high record for 
truck arrivals at the Chicago 
market was Dec. 8 when 1,036 
trucks brought a total of 24,000 
head. The flexibility of the truck 
provides farmers a quick means 
of reaching the markets to take 
advantage of price advances. 


mirror give the driver a clear 
view of traffic in all directions. 
Indicating instruments have been 
grouped in a convenient location. 
Special adjustable ventilators in 
cowl and doors provide a safe- 
guard against poisonous gasses. 
Conveniences such as glove com- 
partments, cigar lighters and the 
like are provided. The recessed 
gasoline tank filler, located just 
outside the door, is in a closed 
compartment. 


Mechanical changes have been 
along lines of detailed refine- 
ments. While engine sizes have 
been increased on some of the 
new models, an improvement in 
carburetion has been effected in 
all, to provide increased gasoline 
economy and better performance. 
Front axles also have been re-lo- 
cated for better load distribution, 
which with the improved geome- 
try of the whole steering gear 
mechanism, is said to make for 
easier handling in city traffic. 


Four Lane Highways 


Asked for New York 


ALBANY, N. Y¥.—To meet in- 
creased automobile traffic, Col. 
Frederick Stuart Greene proposes 
to ask the legislature in 1937 for 
an appropriation of $150,000,000 
for building of four-lane highways 
on important state routes and to 
renew his demand that gasoline 
tax money be used exclusively 
for roads. 


Four-lane highways for most of 
the roads, and six-lane ones to be 
built when needed, are features of 
the plan. Safety lanes, or park- 
ways, would be established in the 
middle of each four-lane road to 
divide traffic. 

It is planned to obtain rights of 
way for six-lane highways wher- 
ever possible so that in the future 
if the demand arises the high- 
ways could be widened, Greene 
said. The program was developed 
from a survey of traffic condi- 
tions in the state made a year 
ago and which revealed that in 
the vicinity of New York City an 
automobile was passing every 24 
seconds. This makes for delays 
and congestion, Greene asserted. 


499 CASS AVENUE, MT. CLEMENS, MICHIGAN 
Originators and World’s Largest Builders of House Type Trailers. 





THE NEW STEWART series of trucks for 1937 shows improvement in design and engineering. 
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Line Features Restyled Truck Models 


A 


complete range of models is available, all of them re styled in the modern trend. 


Denver Lacks New Cars; 


Used Stocks Piling Up 


DENVER.—Automobile dealers 
of this section are now faced with 
two  problems—getting enough 
new cars to meet the demand, and 
cutting down their stocks of used 
cars. Reports from distributors 
and dealers are that new cars 
have not been arriving fast 
enough from the factories and as 
a result orders are booked that 
will take several weeks to fill. 
Used car stocks are much higher 
now than they were a year ago 
and sales are slow. 


“We have sold 150 new cars 
wholesale since the 1937 models 
came out,” said Ottis Larson, 
Larson-Nash Motor Co., Nash and 
LaFayette distributors, “and 37 
retail. If we could have received 
the cars we could have sold 250 
this month. Demand for new cars 
is ahead of what it was a year 
ago, and during the coming year 
the only thing that will hold us 
back will be inability to get new 
cars when we want them. The 
coming year should be our best 
since 1927.” 

C. F. Morrell, general manager, 
Cullen-Thompson Motor Co., 
Chrysler and Plymouth, says that 
demand for 1937 models is good 
and that his firm has been handi- 
capped by not being able to get 
in new cars fast enough. 

“The used car market, however, 
is a different story,” Morrell said. 
“Sales are slow and our stock is 
60 per cent greater than it was 
at this same time last year. 
Dealers in this section have got 
to find a way to dispose of their 
used car stocks faster if the in- 
dustry is to move forward as it 
should.” 

Dealers continue to report that 
there are still too many 1935 and 
1936 models being offered as 
trade-ins on new cars, that the 
owners of those cars expect too 


OLD-TIMERS get GM bonus checks. 


big a trade-in price and with 
keen competition they are getting 
pretty much what they ask. “We 
were outbid on a trade-in $150 the 
other day,” remarked one dealer, 
“and as a result we lost the sale.” 


The 1937 Studebaker has creat- 
ed a lot of interest and sales are 
good as a result, was the way S. 
M. Marcus, Marcus Motor Co., 
Studebaker distributors, summed 
up the situation. “We expect 1937 
to be a good year with the prob- 
lem of what to do with an over- 
supply of used cars the only black 
spot on the otherwise bright pic- 
ture. “At the present time this 
firm has around 150 used cars in 
stock, which is 50 cars more than 
it had a year ago. 

Some of the local dealers feel 
that the adoption of a code will 
help a lot in solving the used car 
problem, while other dealers are 
not so sure they want the return 
of the NRA code in any form. 
The Colorado Dealers’ Assn., at 
present is working on a code, 
which is expected to be ready in 
a short time. Then, if it is adopt- 
ed, there will not be such a wide 
difference in trade-in allowances. 


Plans to Fight 


Tax Diversion 


TRENTON, N. J.—David H. 
Agans, master of the New Jersey 
State Grange, has announced he 
is considering organization of a 
“recovery” group, made up of 
highway users, to oppose the ac- 
tivities of “economy” groups 
which allegedly plan to exert pres- 
sure on the 1937 New Jersey legis- 
lature for the diversion of $10,- 
000,000 of state road funds to 
non-highway purposes. 


In recognition of their 


long service, these automotive veterans were the first to receive 
their bonus checks in the Christmas appreciation fund distribution of 


General Motors Corp. Friday. 


Left to right: 


Harlow H. Curtice, 


Buick president, presents maximum checks to Thomas Anslow, 56 
years old, and Peter Neuens, 61, employes in the forge division. 
Anslow has worked for Buick continuously for 21 years while Neuens 
has an unbroken record of 25 years. 


Guide Published 
For Owners and 


Trailer Makers 


CHICAGO.—The National Used 
Car Market Report, Inc., Blue Book 
and Red Book publisher, has ex- 
panded its services through the 
addition of the National Official 
House Trailer Guide, said to be 
the first of its kind ever issued. 


According to G. A. Leukhart, 
general manager, the new guide 
has proved popular since being 
shown at the recent New York 
and Chicago automobile shows. 
He adds that. the decision to add 
this guide to its other services 
is due to the “rapid expansion in 
the house trailer industry.” 

The guide, it is explained in the 
introductory section, is primarily 
for identification purposes and is 
intended for use by both buyers 
and sellers of house trailers, in- 
cluding manufacturers, dealers, 
salesmen, finance companies, loan 
companies, banks, insurance 
firms, tax assessors and others. 

More than 100 makes of trailers 
are listed alphabetically. The 
names and addresses of manu- 
facturers, models they produce, 
prices, dimensions, weights and 
hitch weights, construction, equip- 
ment and location of serial num- 
bers, are given. 

Hundreds of additional builders 
are grouped by states in another 
listing, as are the names of other 
than house trailer manufacturers 
in the industry. 

The 50-page guide contains also 
reproductions of letters from John 
R. Walker, executive vice-presi- 
dent of the National Assn., of 
Sales Finance Companies, and 
Fred V. Chew, executive vice- 
president of the American Fi- 
nance Conference. 


NICKELGRAMS 
$= 42A 


A check-up of 1937 cars indi- 
cates that the practice of using 
high grade alloy cast irons for 
the cylinder blocks is being con- 
tinued without change. The 
smart little Willys car features 
a cylinder block of Nickel-chro- 
mium alloy iron indicating that 
regardless of the price of the 
car to the public, the automobile 
manufacturer insists upon using 
the best materials that he can 
buy, thus assuring car owners 
that the life of cylinder bores 
will be greatly prolonged. Years 
of service experience have prov- 
ed that the Nickel-chromium 
block not only has a longer 
cylinder life, but that it con- 
serves the useful life 
THE of pistons and rings. 


INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 





ADMIRACION LABORATORicsS, INC. 
CHAs. DALLAS REACH 

AGFA ANSCO eee nae 
Younc & Rusicam, IN 

ALL YEAR CLUB OF SOUTHERN CALIF. 
Lorp & THOMAS 

AMERICAN BLOWER CORPORATION 
Brooks, SMITH & FRENCH, INC. 

AMERICAN BOOK MART 
E. H. BROWN ADVERTISING AGENGY 

AMERICAN CHAIN COMPaNy 
RBINCKE-ELLIS-YOUNGGREEN & FINN 


AMERICAN HAMMERED PISTON RING CO. 


THE AITKIN-KYNEET Co. 
AMERICAN POPCORN CUMPANY 
COOLIDGE ADVERTISING COMPANY 
AMERICAN SAFETY RAZOR CORP, 
FEDERAL ADVERTISING AGENLY 
AMERICAN SILK HOSIERY MILLS 
E. H. BROWN ADVER‘ISING AGENGY 
AMERICAN TOBACCO LuWirawr 
Lorp & THOMAS 
AMERICAN WINE COMPANY 
GARDNER ADVERTISING COMPANY 
AMITY LEATHER PRODULTS CumPANY 
HENRI, Hurst & MCVONALD, IN¢. 
ANHEUSER-BUSCH, INv. 
D’Arcy ADVERTISING Co. 
A. P, W. PAPER COMPANY 
McCANN-ERICKSON, iNC. 
ELIZABETH ARDEN 
CECIL, WARWICK & CECIL, INC. 
THE ARMAND COMPaAw « 
COOLIDGE ADVERTISING COMPANY 
ARMOUR & CO. & SuBsIDinnics 
Lorp & THOMAS 
ARNOLD BERSTEIN RED STAR LINE 
WILLIAM H. RANKIN COMPANY 
< BOOKBINDING CumPany: “MEVI" 


IRECT 
ARTHUR MURRAY 
RuTHRAUFF & RYAN, INC. 
ASSOCIATED AMERICAN aRTISTS 
ScHwas & BEATTY, iNC. 
THE AUTOPOINT COMPANY 
RuTHRAUFF & RYAN, INC. 
a z ee INC. 
WESTHEIMER & Co. 
Bass “CAMERA COMPAN +’ 
GusTAvV MARX ADVERTISING AGENCY 
BATES MANUFACTURIWo Lv. 
RICHARDSON, ALLE: & RICHARDS Co. 
BAUER & BLACK 
RutTHuraurFr & RYAN, INC. 
BAUSCH & LOMB UPTiLaAL CO. 
Ep Wo.Fr & ASSOUVIATES 
BAYER TABLETS OF ASPIRIN 
THE THOMPSON-Kovnt VO. 
BEAR CREEK ORCHARD> 
Tus G. LYNN SUMNER Co., INC. 
BEECH-NUT PACKING COMPANY 
McCANN-ERICKSON, INC. 
BELL & HOWELL COMPANY 
Henri, Hurst & MCDONALD, INC. 
BENSON & HEDGES 
Paris & PEART 
THE BON AMI CO. 
McCANN-ERICKSON, INC. 
THE BRIARWOOD CORP. 
LANG, FIisHeR & Kirk, INC. 
BRISTOL-MYERS CO. 
Pepiar & RYAN, INC. 
Youne & RusicaM, INC. 
BRISTOL NURSERIES, INC. 
Tue J. D. Bates Co. 
BROWN. FORMAN DISTILLERY co. 
RutHraurr & RYAN, INC 
BROWN & WILLIAMSON TOBACCO CORP. 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC, 
CALVIN BULLOCK 
ALBERT FRANK-GUENTHER LAw, INC. 
BURD PISTON RING CO. 
WESTERN ADVERTISING AGENCY 
BUXTON, INC. 
J. WALTER THOMPSON Co. 
B. V. D. COMPANY 
Pepiar & RYAN, INC. 
SAMUEL CABOT, INC. 


Mason L. Ham 
CALIFORNIA FRUIT GROWERS EXCH. 
Lorp & THOMAS 
CAMPANA SALES CO. 
AuBREY, Moore & WALLACE, INC. 
CAMPBELL SOUP COMPANY 
F. WALLIS ARMSTRONG Co. 
CANADA DRY ances ae INC. 
J. M. MATHES 
CANADIAN NATIONAL “RAILWAYS 


DIREcT 
CANADIAN PACIFIC RAILWAY 
RuTHRaAuFF & RYAN, INC. 
CANADIAN TRAVEL BUREAU 
MACLAREN Apv. CoMPANY, LTD. 
CAN-O-LITES MFG. CORP. 
E. H. BROWN ADVERTISING AGENGY 
CARNATION COMPANY 
ERwIN, WASEY & Co., INC. 
CARRIER CORP. 
CHAS. DALLAS REACH 
CARTER’S INK CO. 
J. WALTER THOMPSON Co. 
CASCO PRODUCTS CORP. 
Ferry-HANLEY Co. 
CELOTEX CORP. 
Hays MACFARLAND & Co. 
CENTRAL CAMERA CO. 
MATTESON-FOGARTY-JORDAN Co., INC. 
CHAMBERLAIN LABORATORIES, INC. 
CooLIDGE ADVERTISING COMPANY 
CHARMS CANDY CO. 
Tug G. LYNN SUMNER Co., INC. 
CHASE BRASS & COPPER CO. 
Futter & SmitH & Ross, INC. 
L. C. CHASE & CO., INC. 
LAWRENCE C. GUMBINNER ADv. AGCY. 
CHESAPEAKE & OHIO RAILWAY CO. 
CAMPBELL-EWALD Co. or N. Y., INC. 
cae WHEEL & MFG. CO. 
ESTON-BARNETT, INC. 
CHRIS. CRAFT CORP. 
Brooke, SMITH & FRENCH, INC. 
CHRYSLER CORP. 
J. STIRLING GETCHELL, INC. 
HOTEL CLEVELAND 
Tue GRISWOLD-ESHLEMAN Co. 
se. CARPET COMPANY 
EARLE LUDGIN, INC. 
CLIPSHAVE, INC. 
ALBERT FRANK-GUENTHER LAw, INC. 
CLOPAY CORP. 
RutTHraurr & RYAN, INC. 
CLOVER LEAF CRYSTAL SHOPS 
Rocers, GANO & GIBBONS, INC. 
THE COCA-COLA CO. 
D’ArcY ADVERTISING Co. 
CONGOLEUM-NAIRN, INC. 
McCANN-ERICKSON, INC. 
CONSOLIDATED EDISON CO. OF N. Y., 
INC., & AFFILIATED COMPANIES 
McCANN-ERICKSON, INC. 
CONTINENTAL BRIAR PIPE CO. 
Paris & PEART 
CONTINENTAL CAN CO.. INC. 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 
COOPERS, INC. 
CHAS. DANIEL FREY Co. 
WILLIAM COOPER & NEPHEW, INC. 
LAUESEN & SALOMON 
Cc. R. |. & P. RAILWAY 
Tue CAPLes Co. 
CROSLEY RADIO CORP. 
DoucLass ALLEN & LELAND DAvis 
R. B. DAVIS COMPANY 
RutTHRaurr & RYAN, INC. 
R. U. DELAPENHA & CO. 
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GOTHAM ADVERTISING COMPANY 
DEWNISON MFG. LO. 
THE G. LYNN SUMN&#x Co., INC. 
DES MOINES REGISTER & 1KidbUNc 
FAIRALL & COMPANY 
BATTENFIELD & BALL ADVERTISING 
AGENCY, INC. 
DOBE ENGINEERING SERVICE 
GUNDLACH ADVERTISING AGENCY 
DOLLAR STEAMSHIP LINES 
Lorp & THOMAS 
DREMEL MFG. Lo. 
HoFFMAN & YORK 
DRI-BRITE, INC. 
GARDNER ADVERTISING COMPANY 
DUUFOLD, tne. 
Moser & COoTINS, INC. 
E. P. DUTTON & CO., Ine. 
H. B. Le Quarts, INc. 
EASTMAN KODAK COMPANY 
J. WALTER THOMPSON Co. 
EL PASO CTY. BD. UF DEVELOPMENT 
MITHOFF & WHILE 
ELGIN NATIONAL WATCH CO. 
J. WALTER THOMPSON Co. 
RALPH C. ERSKINE Co. 
RICHARDSON, ALLEY & RICHARDS Co. 
ESSEX HOUSE & CASINO-ON-THE-PARK 
WILLIAM H. RANKIN COMPANY 
ETHYL GASOLINE CORPORATION 
BATTEN, BARTON, DURSTINE & Os- 
BORN, INC. 
EUGENE, LTD. 
LAWRENCE C. GUMBINNER ADV. AGCY. 
EVERGREEN PLAYGROUND ASSN. 
WESTERN ADVERTISING AGENCY 
EX-LAX, INC. 
THE JOSEPH KATZ Co. 
FAIRYFOOT PRODUCTS CO. 
GUNDLACH ADVERTISING AGENCY 
FELS & CO. 
Younc & RusicaM, INc. 
FELTON & SON, INC. 
LAVIN & Co., INC. 
FIELD AND FLINT CO. 
INGALLS-ADVERTISING 
THE FLORIDA CITRUS COMMISSION 
RUTHRAUFF & RYAN, INC. 
THE FLORSHEIM SHOE COMPANY 
McJUNKIN ADVERTISING COMPANY 
FOILMER GRAFLEX CORP. 
HUTCHINS ADVERTISING Co. 


INGERSOLL-WATERBURY CO., INC. 
FEDERAL ADVERTISING AGENCY 
INGRAM’S SHAVING CREAM 
PEDLAR & RYAN, INC. 
INSTITUTE OF APPLIED SCIENCE 
MATTESON-FOGARTY-JORDAN Co., INC. 
INTERNTL. CELLUCOTTON PROD. CO. 
Lorp & THOMAS 
INTERNATIONAL HARVESTER CO. 
AUBREY, Moore & WALLACE, INC. 
INTERNATIONAL McRCANTILE 
MARINE CO. 
J. WALTER THOMPSON Co. 
INTERNATIONAL RADIO CORPORATION 
MACMANUS, JOHN & ADAmMs, INC. 
INTERNATONAL SILVER COMPANY 
Younc & Rusicam, INc. 
IRONIZED YEAST CO. 
RUTHRAUFF & RYAN, INC. 
JOHNSON & JOHNSON 
FERRY-HANLY ADVERTISING Co. 
S. C. JOHNSON & SON, INC. 
NEEDHAM, Louis & Brorsy, INC. 
JOHNSTON, STEPHENS & SHINKLE 
SHOE CO. 
RUTHRAUFF & RYAN, INC. 
ROBERT A. JOHNSTON CO. 
N. W. AYER & Son, INC. 
JOINT ALASKA CAMPAIGN 
BEAU MONT-HOHMAN, INC. 
JONES DAIRY FARM 
J. L. SUGDEN ADVERTISING Co. 
KEENE CHEMICAL COMPANY 
THE ALFRED ROONEY ADv. Co. 
GEO. E. KEITH COMPANY 
FERRY-HANLEY Abv. Co. 
KELLOGG COMPANY 
N. W. Ayer & Son, INC. 
ROBERT W. KELLOGG COMPANY 
THE J. D. BATES COMPANY 
KENRAD TUBE & LAMP CORP. 
DouGLASs ALLEN & LELAND DAvis 
KENYON & ECKHARDT, INC. 
KENYON & ECKHARDT, INC. 
KNICKERBOCKER HOTEL 
ELwoop J. RoBINSON AbDv. AGENCY 
KRIM-KO COMPANY 
GUNDLACH ADVERTISING AGENCY 
KROEHLER MFG. CO. 
Henri, Hurst & McDONALD, INC. 
LAKE LABORATORIES 


BATTEN, BARTON, DurSTINE & Os- 
BORN, INC. 
NATIONAL HOTEL MANAGEMENT CO., INC. 
Swarron & Korur, INc. 
A. E. NETTLETON COMPANY 
Moser & Corins, INC. 
NEWSPAPER INSTITUTE OF AMERICA 
McCANN-ERICKSON, INC. 
NEW YORK INSTITUTE OF PHOTOGRAPHY 
PLATT-F orRBEs, iNc. 
NICHOLSON FILE COMPANY 
LARCHAR-HorTON COMPANY 
NORTHERN PACIFIC RAILWAY CO. 
STACK- GOBL.E ADVEXTISING AGENCY 
NORTHWESTERN NAT. LIFE INS, CO. 
HUTCHINSON ADv. Co. 
NORTHWESTERN YEAST COMPANY 
HAYS MACFARLAND & Co. 
NORWICH PHARMACAL COMPANY 
LAWRENCE C. GUMBINNER Apvy, AGCcyY. 
OLDTYME DISTILLERS, INC. 
PECK ADVERTISING AGENCY 
ALLEN S. OLMSTED 
GOTHAM ADVERTISING Co. 
OLSON RUG LOMPANY 
MASON WARNER COMPANY 
ONEIDA, LTD. 
Moser & CorTINs, INC. 
ONTARIO TRAVEL & PUBLICITY BUREAU 
COCKFIELD, BROWN & CoMPANY, LTD. 
OREGONIAN DISPLAY ADVERTISING 
CrossLey & WICKER, INC. 
PALMER HOUSE 
Lorp & THOMAS 
PARAMOUNT DISTILLING CORP. 
E. H. BROWN ADVERTISING AGENCY 
PARAMOUNT —— INC. 
Lorp & THom 
— & TILFORD “INTERESTS 
CHuaAs. M. Storm Co., INc. 
PARKE, DAVIS & COMPANY 
YounGc & RusicaM, INc. 
PARKER BROTHERS, INC, 
NORTHEASTERN ADVERTISING Co. 
THE PARKER PEN CO. 
BLACKETT-SAMPLE-HUMMERT, INC. 
PARRAFFINE COMPANY 
EMIL BRISACHER & STAFF 
PEPPERELL MFG. COMPANY 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 


More opinions of LIFE expressed in Action 


Opinions about LIFE written by LIFE’s new readers have already appeared in these 
pages—opinions gratifying in the extreme. 

Herewith appears a list of LIFE’s advertisers and their agencies—likewise gratify- 
ing because of the implications that to the expert eye LIFE is—will be—an advertising 


medium of importance. 


When LIFE appeared, advertisers quickly decided that it was destined to be widely 
liked for its pictures, its news, its human interest, the way it is printed, and its price. 
To these advertisers who already have backed up their opinions by signing for a 
stake in its future as an advertising medium—LIFE’s publishers extend hearty thanks. 


FOOD DISPLAY CORP. 
E. H. BROWN ADVERTISING AGENGY 
ro MOTOR COMPANY 
. AYER & Son, INc. 
FRANKFORT DISTILLERIES, INC. 
Younec & RusicaM, INc. 
FREEMAN SHOE CORP. 
ERWIN, WASEY & Co., LTD. 
FRENCH LICK SPRINGS HOTEL CO. 
H. W. Kastor & Sons Apv. Co. 
GANTNER-MATTERN CO. 
EMIL BrRIsACHER & STAFF 
GENERAL ELECTRIC CO. 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 
GENERAL ELECTRIC CO. 
GENERAL OFFICE 
GENERAL HOUSEHOLD UTILITIES CO. 
RuTHRAUFF & RYAN, INC. 
GENERAL MOTORS CORP. 
D. P. Brotuerx & Co. 
GENERAL TIRE & RUBBER CO. 
D’ArcY ADVERTISING Co. 
GERMANOW-SIMON MACHINE CO. 
Ep Wo.rr & ASSOCIATES 
GUY T. GIBSON, INC. 
LAWRENCE C. GUMBINNER ADv. AGCY. 
A. C. GILBERT CO. 
Cuas. W. Hoyt Co., INc. 
GILLETTE SAFETY RAZOR CO. 
RuTHRAUFF & RYAN, INC. 
GLENMORE DISTILLERIEcS CO., INC. 
REINCKE-ELLIS- YOU NGGREEN & FINN 
GOODALL CO. 
LAWRENCE C. GUMBINNER ADv. AGcy. 
GOODERHAM & WORTS, LTD., & SUB. COS. 
FLETCHER & ELLIs, INC. 
B. F. GOODRICH RUBBER CO. & AFF. COS. 
McCANN-ERICKSON, INC. 
B. F. GOODRICH Co. 
RuUTHRAUFF & RYAN, INC. 
GRISWOLD-ESHLEMAN Co. 
GRACE LINES 
KELLY, NASON & ROOSEVELT, INC. 
GRAHAM PAIGE MOTORS CORP. 
UNITED STATES ADVERTISING CorP. 
GREAT NORTHERN RAILWAY CO. 
REINCKE-ELLIS-YOUNGGREEN & FINN 
GREYHOUND LINES, AFFILIATED 
BEAUMONT & HOHMAN, INC. 
HAMILTON BEACH CO. 
WESTERN ADVERTISING AGENCY 
HAMILTON WATCH COMPANY 
BATTEN, BARTON, DuRSTINE & Os- 
BORN, INC. 
HAMMERMILL PAPER CO. 
BATTEN, BARTON, DURSTINE & Os- 


BORN, INC. 
JOHN HANCOCK MUTUAL LIFE INS. CO. 
Livermore & KNIGHT Co. 
HARFORD FROCKS 
E. H. Brown Aovenretee Aaance 
HAWAIIAN PINEAPPLE CO., 
N. W. Ayer & Son, =, 
H. J. HEINZ CO. 
MAXxon, INC. 
G. F. HEUBLEIN & BRO. 
LAVIN & Co., INC. 
HOLLAND FURNACE CO. 
RUTHRAUFF & RYAN, INC. 
HOOKLESS FASTENER CO. 
McCANN-ERICKSON, INC. 
HOOVER COMPANY 
Leo BuRNETT Co., INC. 
HOUBIGANT SALES CORP. 
LAWRENCE C. GUMBINNER ADv.’ AGcy. 
HUDNUT SALES CO., INC. 
BATTEN anne DuRSTINE & Os- 
BORN, IN 
HUDSON MOTOR CAR CO. 
Brooke, SMITH & FRENCH, INC. 
F. C. HUYCK & SONS 
Tue G. LYNN SUMNER Co., INC. 
THE HYDROSAL CO 
RuTHRAUFF & RYAN, INC. 


Ek. H. BROWN ADVERTISING AGENGY 

LawitcRT COMPANY 
LAMBERT & IF EASLEY, INC. 

LARUS & BROTHER COMPANY 
BATTEN, BARTON, DURSTINE & Os- 
BORN, INC. 

LA SALLE MADISON HOTEL COMPANY 
NEISSEK-mEYEKHOFF, INC. 

LEA & PERKINS, INC. 

RUTHKAUFF & RYAN, INC. 

E. cetiZ, ine. 

CALKINS & HOLDEN 

LENNUA HUTEL 
GAKDNER ADVERTISING COMPANY 

A. H. LEWIS MeDivine Co. 
RUTHKAUFF & RYAN, INC. 

LEVER BROTHERS COMPANY 
RuTHRAUFF & RYAN, INC. 

LIBBEY-OWENS-FORD GLASS COMPANY 
UNITED STATES ADVERTISING CorP. 

LIBBY, McNEILL & LIBBY 
J. WALTER THOMPSON Co. 

LIBERTY MUTUAL INSURANCE CO. 
BATTEN, BARTON, DURSTINE & Os- 
BORN, INC. 

LIFETIMce PORTRAIT SOCIETY 
MATTESON-FOGARTY-JORDAN Co., INC. 

LIGGETT & MYERS TOBACCO Co. 
NEWELL-EMMETT COMPANY, INC. 

LIGHTOLIER COMPANY 
PECK ADVERTISING AGENCY, INC. 

LINGUAPHONE INSTITUTE 
Jos. ELLNER COMPANY 

LITERARY GUILD OF AMERICA 
Water E. THWING, INC. 

P. LORILLARD CO., INC. 

LENNEN & MITCHELL, INC. 

LUMBERMENS MUTUAL CASUALTY CO. 
CHAS. DANIEL FREY COMPANY 

C. J. LUNDSTROM MFG. CO. 

Moser & CorTINs, INC. 
alpen REPEATING RAZOR CO. 
M. MATHEs, INC. 

maine DEVELOPMENT COMMISSION 
N. W. Aver & Son, INc. 

MARGERY WILSON INSTITUTE 
KIMBALL, HusBAkv & PowesL, INC. 

THE MARLIN FIREARMS COMPANY 
WILSON H. LeE ADVERTISING AGENCY 

MAYBELLINE COMPANY 
KIRTLAND-ENGEL COMPANY 

MAYFAIR HOTEL 
GARDNER ADVERTISING COMPANY 

McGRAW ELECTRIC COMPANY 
ERWIN, WASEY & Co., INC. 

MEDIA RESEARCH BUREAU 
Scuwas & Beatty, INC. 

uqoeee COMPANY 

M. KIgSEWETTER ADv. Accy., INC. 

G. te MERRIAM, INC. 

WaLter E. THWING, INC. 

METRO PUBLICATIONS 
CASPEK PINSKER 

MILES LABORATORIES 
WADE ADVERTISING AGENCY 

MINNEAPOLIS-HONEYWELL 

REGULATOR CO. 

ApDbDISON Lewis & ASSOCIATES 

MISTRAL COMPANY 
Haroip Casot & Co., INC. 

MONROE CALCULATING MACHINE CO. 
RICHARDSON, ALLEY & RICHARDS Co. 

MOTOR IMPROVEMFNTS INC. 
BERMINGHAM, CASTLEMAN & PIERCE 

THE MURINF CO.. INC, 

VANDERBIE & RiBENS, INC. 

McKESSON & ROBBINS, INC. 

GARDNER ADVERTISING COMPANY 

THE NASH MOTORS COMPANY 
J. WALTER THOM?SON Co, 

NATIONAL BISCUIT COMPANY & 

SUBSIDIARIES 
FEDERAL ADVERTISING AGENCY 
McCANN-ERICKSON, INC. 

NATIONAL CASKET COMPANY 


THE PEPSODENT COMPANY 
Lorp & THOMAS 
PERFECT MFG, CUMPANY 
E. H. BROWN ADVERTISING AGENCY 
PERFECT VOICE INSTITUTE 
MATTESON-F OGARTY-JORDAN Co. 
PHILIP MORRIS COMPANY 
THe Liow CoMPANY 
PHILLIPS-JONES CORP. 
PECK ADVERTISING AGENCY, INC. 
PHILLIPS’ MILK OF MAGNESIA 
THE THOMPSON-Kocu Co. 
PHOENIX MUTUAL LIFE INSURANCE CO. 
BATTEN, BARTON, DursTINE & Os- 
BORN, INC, 
PILLSBURY FLOUR MILLS COMPANY 
HUTCHINSON Apvy. Co. 
LYDIA E. PINKHAM MEDICINE CO. 
Erwin, Wasey & Co., INc. 
PIONEER SUSPENDER COMPANY 
THE LAVENSON BUREAU 
PORTIS BROTHER HAT COMPANY 
STACK-GOBLE ADVERTISING AGENCY 
THE PORTLAND JOURNAL 
BoTsFoRD-CONSTANTINE & GARDNER 
THE PRACTICAL PRODUCTS CO. 
E. H. BROWN ADVERTISING AGENCY 
PREMIER-PABST SALES COMPANY 
Morkis-SCHENKER-RoTuH, INC. 
THE PROCTER & GAMBLE COMPANY 
H. W. Kastor & Sons Apv. Co. 
PRUDENTIAL INS. CO. OF AMERICA 
FRANK PRESBREY COMPANY, INC. 
THE PULLMAN COMPANY 
CHAS. DANIEL FREY Co. 
QUAKER STATE OIL REFINING CO. 
KENYON & ECKHARDT, INC. 
RALSTON PURINA CO. 
GARDNER ADVERTISING COMPANY 
RAMSEY ACCESSORIES MFG. CORP. 
H. W. Kastor & Sons Apv. Co. 
RAND McNALLY & CO. 
NEEDHAM, Louris & Brorsy, INC. 
RAYMOND-WHITCOMB, INC. 
H. B. Humpurey Co. 
REALSILK HOSIERY MILLS, INC. 
Leo BuRNettT Co., INC. 
REED & BARTON 
BADGER & BROWNING, INC. 
REMINGTON RAND, INC. 
BATTEN, BARTON, DursTINE & Os- 
BORN, INC. 
REVERE COPPER AND BRASS, INC. 
KENYON & ECKHARDT, INC. 
R. J. REYNOLDS TOBACCO COMPANY 
WILLIAM Esty AND COMPANY, INC. 
ALBERT RICHARD CO. 
NEISSER-MEYERHOFF, INC. 
PAUL RIEGER & CO. 
GUNDLACH ADVERTISING AGENCY 
ROLLS RAZORS, INC. 
KIMBALL, HusBARD & Powe8L, INC. 
RONALD PRESS, INC. 
UNITED STATES ADVERTISING CorP. 
ROSEMARY, INC. 
Tue LAVENSON BUREAU 
ROYAL LACE PAPER WORKS, INC. 
LAWRENCE C. GUMBINNER Apv. AGCY. 
ROYAL METAL MFG. CO. 
GALE & PietscuH, INC. 
ROYAL TYPEWRITER CO. 
HANFF-Metzcer, INC. 
RUTLAND FIRE CLAY CO. 
Cuas. W. Hoyt Co., INC. 
SAN DIFGO CALIFORNIA CLUB 
BARNES CHASE COMPANY 
SANFORIZED SHRUNK 
Byron G. Moon CoMPANY, INC. 
SANTA FE SYSTEM LINES 
STACK-GOBLE ADVERTISING AGENCY 
SARATOGA SPRINGS AUTHORITY 
Moser & Co7ins, INC. 
SCHFRING CORP. 
MARSCHALK & PRATT, INC. 
SCHIEFFELIN & CO. 
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GEARE-MARSTON, INC, 
JOS. SCHLITZ BREWING CO. 
iCJUNKIN ADVERTISING COMPANY 
A. SCHRETER SONS, INC. 
COHN, MILLER & NysBuro, INC, 
SCOTT PAPER COMPANY 
J. WALTER THOMPSON Co. 
SCUTT-PHILLIPS, INC. 
RuTHRAuFF & RYAN, INC. 
SCRIPPS-HOWARD NEWSPAPERS 
LENNEN & MITCHELL, INC. 
SEAGRAM DISTILLERS CORP. 
CErcIL, WARWICK & CECIL, INC. 
SELCHOW & RIGHTER CO. 
H. B. LE Quarts, INC. 
W. A. SHAEFFER PEN CO. 
McJUNKIN ADVERTISING COMPANY 
SHELL-EASTERN PETROLEUM PRODUCTS 
J. WALTER THOMPSON Co. 
SHERRARD HOTELS 
ALBERT FRANK-GUENTHER LAW, INC. 
THE SIMMONS COMPANY 
J. WALTER THOMPSON Co. 
SIMON & SCHUSTER, INC. 
Scuwas & Beatty, Inc. 
SIMONIZ CO. 
J. L. SUGDEN ADVERTISING Co. 
SINCLAIR REFINING CO. 
FEDERAL ADVERTISING AGENCY, INC, 
SINGER SEWING MACHINE CO. 
THE G. LYNN SUMNER Co. 
L. C. SMITH & CORONA TYPEWR'’S., 
NEWELL-EMMETT COMPANY, 5 
SOCONY-VACUUM OIL CO. 
| STIRLING GETCHEBLL, INC, 
SOMERSET IMPORTERS, LTD. 
L. H. HARTMAN Co., INC. 
SOUTH BEND BAIT -~ 
Lamport, Fox & C 
SOUTHERN PACIFIC co. 
Lorp & Tu 
SPRATT’'S PATENT, LTD. 
Paris & PEART 
STANCO, INC. 
MCCANN-ERICKSON, INC. 
STANDARD BRANDS, INC. 
J. WALTER THOMPSON Co. 
A. STEIN & COMPANY 
McJUNKIN ADVERTISING COMPANY 
JOHN B. STETSON 
KENYON & ECKHARDT, INC. 
STEVENS HOTEL CORP. 
CRITCHFIELD & Co. 
STEWART-WARNER CORP. 
Hays MACFARLAND & Co. 
STUDEBAKER CORPORATIONS, THE 
Rocue, WILLIAMS & CUNNYNGHAM 
STOKELY BROTHERS & CO. 
GARDNER poveatiane CoMPANY 
SWANK ues 
STANDISH, IN 
SWISS FEDERAL RAILROADS 
DO&LAND INTERNATIONAL, INC. 
W. A. TAYLOR & CO. 
RICHARDSON, ALLEY & RICHARDS Co. 
TAYLOR INSTRUMENT CO. 
BATTEN, BARTON, DURSTINE & Os- 
BORN, INC. 
THE TAYLOR WINE CO, 
Moser & CorTins, INC. 
THE TEXAS CO. 
ERWIN, WaseY & Co., Ltp. 
NEWELL-EMMET Co., INC. 
THOMPSON & CO. 
THE ALFRED ROONEY ADv. 
TOURIST TRADE DEVELOPMENT ‘BOARD 
J. ROLAND Kay, 
TREASURY DEPT. OF UNITED STATES 
D'Arcy ADVERTISING Co. 
F. R. TRIPLER & CO. 
FEDERAL ADVERTISING AGENCY 
WILLIAM UNDERWOOD CO. 
RICHARDSON pease & RICHARDS Co. 
UNION PACIFIC R 
THE CAPLES nite 
UNITED AIR LINES TRANSPORT CORP. 
J. WALTER THOMPSON Co. 
UNITED STATES GYPSUM 
Lorp & THOMAS 
UNITED STATES TOBACCO CO. 
ARTHUR KUDNER, INC. 
UNIVERSAL CAMERA CORP. 
FRANKLIN BRUCK ADVERTISING CorRP. 
UNIVERSAL PHOTOGRAPHERS, INC. 
J. WALTER THOMPSON Co. 
VICTOR ANIMATOGRAPH CORP. 
L. W. Ramsey Co. 
VIRGINIA CONSERVATION & DEVEL- 
OPMENT COMMISSION 
StapLes & STAPLes, INC. 
THE WAHL COMPANY 
Younc & RusicamM, INc. 
WARNER BROS. PICTURES, INC., N. Y. C, 
THE BLAINE-THOMPSON Co., INC. 
S. D. WARREN COMPANY 
BATTEN, BARTON, DuRsTINE & Os- 
BORN, INC. 
WARREN TELECHRON COMPANY 
N. W. Ayer & Son, Inc. 
WASEY PRODUCTS 
Erwin, Wasey & Co., INC. 
L. E. WATERMAN COMPANY 
FRANK PRESBREY Co., INC. 
WATSON COMPANY 
INGALLS ADVERTISING COMPANY 
F. S. WEBSTER COMPANY 
BATTEN, BARTON, DuRsTINE & Os- 
BORN, INC. 
WELLINGTON SEARS COMPANY 
RICHARDSON, ALLEY & RICHARDS Co. 
WEST BEND ee COMPANY 
HorrmMan & Yor 
WESTERN CARTRIDGE COMPANY 
D’Arcy ADVERTISING Co. 
WESTON ELECTRICAL INSTRUMENT CORP. 
G. M. Basrorp CoMPANY 
WHEARY TRUNK COMPANY 
ERWIN, WASEY & Co., LTD. 
WHITE MOTOR ee 
D’Arcy ADVERTISING Co. 
WHITE ROCK MINERAL SPRINGS CO. 
NEWELL-EMMETT COMPANY 
WHITING & DAVIS COMPANY 
INGALLS-ADVERTISING 
JULIUS WILE SONS & CO., INC. 
Brown & TARCHER, INC. 
J. B. WILLIAMS CO. 
J. WALTER THOMPSON Co. 
WILLIAMS OIL-O0-MATIC HEATING CORP. 
Rocue, WILLIAMS & CUNNYNGHAM 
WILSON & COMPANY 
UnNitTep STATES ADVERTISING CORP. 
WILSON SPORTING GOODS COMPANY 
UNITED STATES ADVERTISING CORP. 
JOHN C. WINSTON COMPANY 
Scuwas & Beatty, INc. 
WISCONSIN CONSERVATION DEPT. 
THE CRAMER-KRASSELT Co. 
THE WOHL SHOE COMPANY 
Louis E. WESTHEIMER & Co. 
WOLLENSAK OPTICAL COMPANY 
Ep Wo.rr & ASSOCIATES 
E. T. WRIGHT & CO., INC. 
Bapcer & BROWNING, INC. 
L. A. YOUNG GOLF CO. 
ZIM MER-KELLER, INC. 
W. F. YOUNG CO., INC. 
Erwin, WASEY & Co., INC, 
YOUNG & RUBICAM, INC. 
Younc & RusicaM, INC. 
CARL ZEISS, INC. 
JouHN O. Powers Co. 
ZENITH RADIO CORP. 
H. W. Kastor & Sons Apv. Co. 
ZONITE PROD. CORP. E CONTROLLED cos. 
McCANN-ERICKSON, INC. 
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NEW YORK.—After 


surveys| commissioner to 
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Complete Traffic Code 
Replaces Old Ordinances 


establish “pe- 


and investigations, the board of|destrian control] crossings” at 


aldermen voted unanimously this 
week to adopt a new comprehen- 
sive traffic code replacing the old 
system created by individual ordi- 
nances 

To bring driving practice in 
New York into conformity with 
that in other cities, the new code 
prohibits turns on red lights ex- 
cept where a policeman, a green 
arrow or a traffic sign permits 
the turn. 

“Dangerous driving” is estab- 


congested points. Speed limits 
may be varied between 20 and 
40 miles an hour by the police 
and park commissioners, but in 
no case can the limit exceed 40 
miles. Where traffic control by 
lights is not practical, the police 
commissioner is authorized to 
regulate it by right-of-way and 
stop signs. 

The committee agreed that 
traffic should be governed by one 





| labor law, 


Exemptions Noted 
By AMA in New 
ts Ee Driving Law 


NEW YORK.—A bulletin issued 
by the Automobile Merchants 
Assn. of New York analyzes the 
amendment to the New York state 
passed by the 1936 leg- 
islature. The law is designed as a 
safety measure to eliminate the 


| hazards brought about by fatigue 


among truck and bus operators. 

Briefly, the amendment says, 
“When any driver of a motor 
truck or a motor bus shall have 
been on duty continuously for 10 


hours or at separate intervals for 
10 hours in the aggregate or less 
in any 14 consecutive hours, he 


L. L. VIRGIL, Nash Motors service manager, is shown welcoming | 
d se ; delegates to the service convention held at Kenosha this week. Shown, 
ays imprisonment, or both.| |. ices. Dangerous driving, in| left to right: B. E. Dryander, New York; W. H. Hughes, Boston; 


Magistrates have the power to r . x, Nena aat . Ts apt shall not continue or again go on 
suspend or revoke Heonees for| @ddition to its broad definition = 2 ee ee ee Le eae _| duty without having at least ight 


violation of this provision. includes such specific acts as 7 ; consecutive hours off duty.” 

The new code, which will weaving in and out, and passing} above the speed limit set for any; abreast of developments in traffic In order to carry out the pro- 
yn the wrong side on curves or| highway fety, and to co-operate with| visions, it is necessary for every 
nills. Presumptive evidence 0: Mayor La Guardia is empow- h sulatory agencies in pro-| motor truck (interpreted to in- 
langerous driving exists when the] ered to appoint a city traffi om ‘ g uniform signs, lights and} elude light delivery cars) and ev- 
driver is going 15 miles or more] mission of three membe rs ery motor bus to carry a record 
: —— | showing the day and hour when, 
and the place where, the driver 
went on and was released from 
duty. Enforcement has been de- 
layed until Jan. 1, 1937, but after 
that date all state and local police 
bodies will co-operate to admin- 
ister the law. 

The association points out that 
vehicles operated under the fol- 
lowing conditions are exempt 
from violations of the law. 

Buses operating on fixed 
schedules. In such cases, this 
record must be kept in the office 
of the operating company. Such 
office must be in the state of 

New York. 

9 Wrecking and towing cars are 
exempt at all times. 
Farmer-owned and operated 

3 trucks, when used in hauling 

products to market 


lished as a new offense which 


may bring fines up to $100, 90 comprehensive code, rather than 


a series of often-unrelated ordi- 


be- 


come effective when Mayor La 
Guardia signs it, establishes ad- 
ditional 
trians. 


| STOP THEM, 


in with a Pittco Front 


safeguards for pedes- 
It empowers the police 





And bring them 


agricultural 
or storage. 

Motor trucks or motor buses 

when operated exclusively in 
a city or an incorporated village, 
and when such vehicle is not ope- 
rated on a fixed schedule. 

The operation of a motor 
5 truck or motor bus in and be- 
tween cities and incorporated vil- 
lages, lying adjacent to the place 
where the driver thereof has gone 
on duty, when such vehicle is not 
operating on a fixed schedule. 


Willys Provides 
A Low Payment 
Plan for Buyers 


TOLEDO, O.— Willys-Overland 
Motors, Inc., has just closed a con- 
tract with Commercial Credit Co. 
for the financing, through Willys 
- - ’ dealers, of cars bought on the 

five bo 2 shouveen, in time contract plan, according to 

; ' spots. in | David R. Wilson, president. 


to passing prospects, in- 

viting their business with . i 

ahaa ithe didseenemen The contract covers the entire 

Front designed by Archi- | dealer personnel of the Willys 

Sees Costus Cgvideen, organization, offering car buyers 

sompare e efore . ; 5 a - 

and “after” photographs | iD all parts of the United States 
the advantage of a low down pay- 
ment and what is said to be the 

lowest monthly payment, on time 


and see what a difference 
a Pittco Front can make. 

purchases, ever offered to new 
car buyers. 


DAL ees el 1, ee 


PITTCO Showroom Front does two 
important selling jobs for you. It 
stops prospective car buyers . . . makes 
them look in your windows. And it 
provides such an attractive setting for 
your displays that it is a powerful in- 
fluence in bringing these window shop- 


pers into your sales room ... where 
you can sell them automobiles. The 
result is better business. More car 
sales. Higher unit sales. New vitality 
in profit figures. 

If you are interested in widening your 
trading area, drawing new and better 
customers, boosting profits, let us send 


PRODUCTS 


‘STORE ERONTS' 


OF 


PITTS B URGH., 


you our book which shows how other 
merchants have done it . . . with Pittco- 
remodeling. The coupon below will 
bring you this book . . . free. And when 
you remodel, remember that our staff 
of store front experts will gladly co- 
operate with you and your architect in 
planning a Pittco Showroom Front 


Pittsburgh 


suited to your individual needs. 
PITTSBURGH TIME PAYMENT PLAN 
Take up to 2 years to pay for your 
new Pittco Showroom Front. All you 
do is make a 20% down payment, 
then pay the balance out of income 
... ineasy monthly installments at low 
F. H. A. 


rates. 


Plate Glass Company, 


: 2369B Grant Building, Pittsburgh, Pa. 


; Please send me, without obligation, your new book entitled 
: Modern Store Fronts 


GLASS 
AARERTEY GLASS 


: Name = 
Street 


City 


“How 
Work Profit Magic.” 


aia ____ tate ae — 


: Tam (£ am not 1 interested in the Pittsburgh Time Payment Plan. 





With the lowest-priced car in 
the Willys line offering an initial 
purchase price of approximately 
$100 below that of any other car 
now presented in the low price 


| field, the down payment, under the 


Commercial Credit contract, is 
claimed to be materially less than 
new car buyers have been offered 
before, with an equivalent dif- 
ference in favor of the buyer, on 
the installment payments. 


Terms as low as $19 a month, 


|after the down payment, with a 
| finance charge of only one-half of 


1 per cent per month on the origi- 
nal unpaid balance is offered. 
These terms are based on prices 
that include comprehensive _ in- 
surance coverage, fire and theft 
and $50 deductible collision. 


Aluminum alloy was introduced fe 
gotemenie manufacture by Haynes 
nm 1898. 





High Losses Seen Raising 
Dealers’ Insurance Rates 


DETROIT. — Insurance com- 
panies are concerned over the in- 
crease in liability losses on dealer 
policies, W. D. Wilson, insurance 
advisor of the Illinois Automotive 
Trade Assn., told members at the 
recent convention, the National 
Automobile Dealers’ Assn. Bulle- 
tin reports. 

The risk is now considered 
“hot,” and increased rates are in- 
evitable if the present trend con- 
tinues, Wilson said. 

The practice of automobile 
dealers loaning cars to prospects 
was cited as one of the principal 
causes. That practice seems to be 
resulting in increased accidents 
which are being charged to deal 


ers’ liability rates. Such accidents | 


will be charged into the rate for 
all dealers. Wilson warned, unless 
present rate methods are changed. 

Changes might be made, he 
said, but not until associations 
discover whether or not the prac- 
tice of loaning cars is to become 
more general. If not, policies may 
be issued which will charge extra 
rates to extend the coverage to 
those dealers needing it. 

Minor increases might also ac- 
crue, Wilson believes, because the 
number of dealers’ cars in use is 
increasing. Rates are based on 
total payrolls and will go up when 
a larger proportion of dealers’ em- 
ployes are driving dealers’ cars. 

NADA Guide used-car values 
were recommended by Wilson for 
use in reports for fire insurance 


eden Sales 
Of Buick Double 
Previous Mark 


FLINT.—Evidence of a sustain- 


ed winter demand for new auto-| 
mobiles was disclosed this week | 


in reports of the Buick division of 
General Motors Sales Corp., that 
deliveries during the first 10 days 
of December exceeded al! records 
for this period by nearly two t 
one. 

Domestic retail deliveries total- 
ed 6,672 cars, according to W. F 
Hufstader, general sales manager 
compared with 5,048 in the first 10 
days of November and 3,459 in 


the corresponding period of De-| 


cember, a year ago. 

This was an increase 
units, or 32 per cent, 
preceding month and of 3,213 
units, or 92.8 per cent, over the 
corresponding 1935 period. 

Sales executives are inclined to 
credit the fall motor shows with 
important influence in the heavy 
winter volume. It also is pointed 
out that as against sales of 6,672 
Buicks during the first December 
period this year, 3,375 cars were 
delivered in the comparable 
period of 1926, 3,395 in 1927 and 
2,782 in 1928. In these three years 
new models were announced in 
August and the annual motor 
shows were held in January and 
February of the following year. 

Buick production is expected to 
reach an all-time high in De- 
cember, .with an output of ap- 
proximately 30,000 cars set up for 
the month. In only three months 
in Buick history was this produc- 
tion volume approached and in 
no case was a comparable output 
reached in the mid-winter month. 
The three previous record months 
in Buick history were August and 
September in 1926, when 29,355, 
and 29,102 cars were built, re- 
spectively and in August, 1929, 
when 29,039 units were produced. 


FWD Speeds Production 


To Meet Heavy Demands 


CLINTONVILLE, Wis.—Work- 
ing day and night to meet the 
heavy demand for FWD trucks by 
highway and commercial fields 
this winter, the Four-Wheel Drive 
Auto Co. factory here is speeding 
production of all models. 


Reflecting an encouraging up- 


of 1,624 
over the 
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| 


| turn in business, 
factory personnel 
has been increased 20 per cent | 
above the December, 1935, total, | 
employment records indicate. 


the company’s | 
for December | 


Ikert to Direct 
Potter Division 





Ikert has | 
manufac- | 
equipment in| 
according to 
president and gen- 


CHICAGO. — B. M. 
joined the Potter Co., 
turers of testing 
| North Chicago, IIl., 
|E. F. Potter, 
|}eral manager. 
Ikert until recently was as- | 
| sociated with Joseph Weidenhoff, | 
| Inc., Chicago. 
Other appointments are B. J. 
| Haskins, as chief engineer, after 


| 





THE GRAND OLD MAN of Hudson Motor Car Co., Tom 
Loveridge, 85, coldest employe, is shown as he received congratulations 
from the company’s president and general manager, A. Edward Barit, 
left, and W. R. Tracy, vice-president in charge of sales, at the annual 
meeting of Hudson’s 20-Year Club last week. The veterans’ club added 
25 new members this year, bringing the total membership up to 
95 oldsters. 


a connection with the Weiden- | dent in charge of engineering; H. 
hoff organization as vice-presi-| W. Mitchell, formerly chief engi- 
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neer of the Stromberg Motoscope 
Corp., as research engineer; V. J. 
Harris, formerly with the Ford 
Motor Co. 4nd Marvel Products 
Co., as experimental engineer, and 
N. R. Norman, formerly with 
General Electric Co., Western 
Electric Co., Robbins & Myers, 
and Northern Electric, as gen- 
eral sales manager. 


French Agent 
Visiting Detroit 


DETROIT.—Forecasting a pros- 
perous season for French car 
builders, Lucian Revol, represent: ‘ 
ing the Peugeot Motor Car Co, 
of France, is here for a month’s 
study of American car manufac- 
turing methods. 

French makers are copying the 


American method of production, 
using American machinery and 
assembly lines, Revol declared. 
His prediction for a big year in 
France, he said, is based on the 
successful automobile shows held 
in October. 


Precious 

Car Life 
Depends on 
the Bearings, 


Too! 


a are a mighty important factor in 


the life span of the millions of motor cars, 


trucks, and buses that speed daily along our 


highways. So much 


so, that bearings usually 


come in for first consideration in the mechan- 


ical layout. 





Mindful of how much depends on the bear- 
ings, we at Hyatt design and build them for 
strength, endurance, and lasting efficiency. 
The widespread use and dependable per- 
formance of Hyatt Quiet Roller Bearings 


evidences how expertly and how excellently 


we have been doing our job through these 


many years. Hyatt Bearings Division, General 


Motors Corporation, Newark, Detroit, Chi- 


cago, Pittsburgh, San Francisco. 


HYATT 


QUIET ROLLER BEARINGS 





Sparks » 


Chris 
Sinsabaugh 


(Continued from Page 1) 


pre-view party for the gentlemen 
of the press. 

It might justly have been a} 
celebration of the fact that that | 
very day the 10,000th car of the} 
’37. vintage came off the line, all | 
within five weeks of announce- 
ment time. Saint Nicholas, other- 
wise our Santa Claus, was feeling 
particularly jubilant over this 
fact—plus the comparison made 
possible—that in ’32 the company’s 
entire production for the year 
was 7,100, whereas in the first 60 
days of the season we are now in 
production past that. The plant is 
running from 270 to 280 a day, 
with 50-50 on Cadillac and La- 
Salle. Too, there is a bank of 
orders, totaling something like 
9,000, that remains to be filled. 


* * * 


MR. WINDSOR, as this is writ- 
ten, still rates the front page, so 
it is timely to quote Sam Fuson 
of the Kudner agency, which has 
the Buick account, who rises to 
wisecrack that “in case you are 
wondering, I think I might tell 
you that Edward’s abdication was 
not a publicity stunt by Buick.’ 
And that “we certainly did get a 
wonderful break just the same. 
And did you notice how Buick’s 
ad, ‘Local Boy Makes Good’ (fea- 
turing the erstwhile king but not 
mentioning him by name) ap- 
peared in newspapers throughout 
the country at just the right mo- 
ment?” 

Of course I don’t have to tell 
you that Mr. Windsor, when he 
was king, bought a Buick, Cana- 
dian of course, but still a Buick, 
and that it is the No. 1 car in his 
service. Which brings to mind the 
story that broke when Edward 
made the purchase which was 
captioned on one Los Angeles 
daily, “God Save the King.” 


Sam Fuson, by the way, is Kud- 
ner’s publicity director, which is 
the excuse for his exuberance 
over Mr. Windsor. 

* . * 


ANNOUNCEMENT is’'= made 
this week that George H. Town- 
send has purchased the business 
of M. M. Davis & Son of Solo- 
mons, Md., famous yacht builders. 
This isn’t surprising in view ot 
the fact that Townsend has twice 
won the Gold Cup trophy, the 
motor boat classic. But where he 
comes into the automobile picture 
is through his former job, head 
of the Boyce Motometer Co., 
which he started with a shoe- 
string and made millions out of 
before he retired from that field. 

I recall when I first met George 
Townsend—in 1914 at the Vander- 
bilt Cup road race in Santa 
Monica, Cal. He had just taken 
over the Motometer and he was 
building up his appeal via the 
race drivers. Road racing proved 
his point and from there on he 
rode high, wide and handsome. 
Before he quit the business Moto- 
meter’s advertising appropriation 
for his last year ran better than 
$850,000. 

And the Motometer idea is sup- 
posed to have come from Harry 
Vissering, one time president ot 
the Chicago Automobile Club, a 
confirmed tourist who, stymied by 
radiator trouble in the Alps, 30 
years ago, is credited with having 
stuck a garden variety of ther- 
mometer into his radiator filler 
pipe so he could tell when he was 
overheating. 

- * * 

OF COURSE I had heard of it 
before Walter Wright crossed my 
threshold the other day, the four- 
door locking system, Wright’s 
brain child and which is being 
produced by Houdaille-Hershey, 
but I did not understand the 
mechanism until he demonstrated 
it to me. Now I understand why 
Wright likens it to the four-wheel 
brake and balloon tires as being 
one of the industry’s milestones. 

This locking system may best 
be described as a device with one 
central control handle on the 
right front door which is claimed 


to insure a quick, positive lock- 
ing of all doors. It’s called the 
Lok-All handle, requiring only 
two operations upon alighting— 
turning the key in the right front 
door and raising only one handle, 
the outside right front. Also it is 
possible to lock the kiddies in the 
rear compartment and still per- 
mit the front seat occupants to 
get in and out through the left 
front door without fear of the 
children falling out or getting out. 


* * * 


ANOTHER INVENTOR also 
has crossed my path, Carl Brown 
of Columbus, O., who offers the 
Doze-No-Mo as an irritant for 
sleepy drivers. It is a small globu- 
lar jigger about the size of a full- 
grown walnut, which is attached 
to the driver’s collar. When he 
goes dozing he nods, then the 
gadget gets busy, the nod striking 





MEMBERS OF THE NASH Motor Co. service department greeted 
a new member of the family at the service convention held at 
Kenosha this week. He is V. Shipway, who has joined the export 


department. 
Graffenius and L. H. Berg. 


a small lever which sets off an 
alarm, which in turn arouses the 
somnolent one and makes him 
realize the trouble he is getting 
in. No more forty-winking if you 
use Doze-No-Mo. 


Shown, left to right, 


are K. E. Kuehl, Shipway, E. W. 


Plant to Be Auctioned 

PINE BLUFF, Ark. (UTPS).— 
The Seaman-Dunning Body Corp. 
plant, which supplied wooden bodies 
for Nash, will be sold. The plant has 
| 148,348 square feet of floor space. 


Willys Production 
Gets Under Way 


TOLEDO, O.—Production of 
Willys ’37 models is now under 
way at the. Toledo plants of 
Willys-Overland Motors, Inc., and 
car deliveries have been made 
during the past week to many 
parts of the United States, with 
shipments en route to Europe, the 
Far East and South Africa, ac- 
cording to David R. Wilson. 


To expedite further deliveries, 
Wilson ordered operations to 
begin at the Los Angeles plant, 
Dec. 15, and with Ward Canaday, 
chairman of the board, will at- 
tend the opening of the west 
coast plant. Plans for the open- 
ing include a dealer meeting of 
the Pacific coast and inter-moun- 
tain states. Operations of the 
California plant will be under the 
direction of Willys-Overland Pa- 
cific Co. Ninety distributors have 
been signed up in the past six 
weeks. 





OVER-ALL RATIO 











20° 
LEFT TURN 


The chart above shows 
how the new Ross Twin- 
Lever Type Gear in- 
creases the over-all 
ratio or mechanical ad- 


vantage for the driver. 


GIVES HIGH SPEED STABILITY 





By MEL 


CHICAGO.—Success of last 
week’s Automotive Service Indus- 
tries show at Navy Pier has pro- 
duced important sentiment in 
favor of holding the 1937 exposi- 
tion at the same place, it was 
learned here this week. 

Although the time and place of 
next year’s trade event have not 
been set and the decision is to be 
made later by the committee in 
charge, A. B. Coffman, show 
manager, reported that manu- 
facturers and jobbers agreed the 
show last week was “the best 
since 1928,” and that “some said 
they like Navy Pier for 1937.” 


Coffman added that the 1936 
exposition also set a new all-time 
high for attendance. Navy Pier’s 
long building was crowded with 
both exhibits and visitors, despite 
its size. Coffman declared that 
a complete checkup of attendance 
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Chicago Pier Favored 


ADAMS 


will not be available for at least 
a week. 

A survey among. exhibiting 
manufacturers also revealed that 
they were entirely satisfied with 
the display of buying interest in 
their products. 

The show plan for 1937 has al- 
ready been informally discussed 
by presidents of the sponsoring 
organizations which will again 
handle next year’s affair, namely, 
the Motor and Equipment Manu- 
facturers Assn., the Motor and 
Equipment Wholesalers’ Assn., 
and the National Standard Parts 
Assn. It is understood that they 
are in accord as to details and 
that with slight revisions the pro- 
gram for this year may again be 
followed. 

The National Standard Parts 
Assn., has already gone on re- 





cord as favoring the same general 


t Still being discussed in auto-| the NSPA, admitting manufact- 


APPROXIMATELY 500 industrialists attended the December 
banquet of the Industrial Executives’ Club of Lansing, held last 
week in the auditorium of Oldsmobile’s new engineering building, 
and heard an address by W. S. Knudsen, executive vice-president of 
General Motors. Shown at the dinner, left to right, are: J. J. Carter, 
Oldsmobile manager of manufacturing; C. L. McCuen, Oldsmobile | 
president and general manager; Knudsen; George C. Patterson, | 
general manager of the Lansing division, Fisher Body Corp., and 
E. H. Pratt, president of the club. 


arrangement for the 1937 show.| motive circles is another move of 





| added 





New Vwin-Lever Type Reduces Unit 


Pressures 50% in Driving Range... 


Increases Leverage 45% in Parking 


Ross now offers to the industry a new development in 
steering —of utmost importance to everyone who 
drives, sells or manufactures an automobile. 


This new gear—the Ross Twin-Lever Type—com- 
bines security and ease of handling in a degree not 
heretofore achieved. Steadiness and positive direc- 
tional control at all speeds, ultra easy parking, stabil- 
ity on curves and instant response in traffic are out- 
standiag with the Ross Twin-Lever Type. Every 
steering function is raised to a higher level of effi- 
ciency. In the Twin.-Lever Type gear, two studs in- 
stead of one are engaged with the cam for straight- 
ahead driving, giving a 50% reduction in unit pres- 
sures. In parking, one of the studs disengages the cam 
and the single stud leverage increases by 45%. 

Here are some of the results of the Twin-Lever de- 
sign, translated into terms of driver advantages: 


1. STABILITY AT HIGH SPEED —At highway 
speeds the car is held steadily in its course. This 
positive directional control provides greater safety. 


2. OVER-STEERING REDUCED— Positive action 
of steering unit minimizes tendency to over-steer 
in taking curves and when passing other vehicles 
on the highway. 

RESISTS SIDE WINDS—Positive steering ac- 
tion provides instant response which counteracts 
effects of side winds and sudden changes in air 
pressures. 

EASY PARKING— Variable ratio makes possi- 
ble 45% increase in leverage in parking range. 
SIMPLICITY OF ADJUSTMENT — With the 
increased contacts and precision of construction, 
little adjustment will be required. The adjustment 
feature is simple. 

These advantages have been thoroughly proved by 
more than a hundred million miles of service in the 
last seven months. We can say without hesitation that 
the Ross Twin-Lever Type gear gives the finest steer- 
ing effects we have ever known. It is today’s answer 
to the industry’s steering problem. 








ROSS GEAR & TOOL COMPANY ¢- LAFAYETTE. INDIANA 


CAM AND LEVER STEERING 


AND NEW PARKING EASE 
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urers who were previously ineli- 
gible to join, particularly those 
of such accessories as heaters, 
radios and other items. 

The campaign launched by W. 
F. Wilkerson, retiring president 
of the MEWA, and approved at 
the convention of the association, 
advocating organization of job- 
bers in all industries, is being 
carried through by Wilkerson’s 


| successor, George N. Lockridge, 
| of Kansas City, Mo. 


Lockridge is taking action by 
inviting wholesaler association 
heads in other industries to join 
in the movement. Letters to them 
are going forward this week. 

The plan, it becomes known, is 
two-fold, providing for both 
national and state organization. 
The state organization proposed 


| would be along the lines of the 


Home-Owned Business, Inc., of 
California, but extended to other 
commonwealths and broadened in 


| Scope to include every industry. 


“Recent legislation has given 
encouragement to these 
programs, besides which the 
MEWA officials feel that whole- 
salers need to meet chain-store 
competition by impressing the 
value of the home-owned business 
to its community and the special, 
personalized service rendered by 
those conducting home-owned 
enterprises,” states B. W. Ruark, 
general manager. 


Fruehauf Plans 


To Erect Body 
Factory in K.C. 


KANSAS CITY.—Roy A. Frue- 
hauf, vice-president of the Frue- 
hauf Trailer Co., Detroit, an- 
nounces the construction plans of 
an assembly and body plant for 
the company in Kansas City. 

Fruehauf said construction 
would start next week and calls 
for a plant, 100 by 566 feet. The 
initial investment will be over 
$300,000, and the plans eventually 
will extend the assembly plant 
structure to 1,240 feet. 

The company is constructing 
now in Kansas City three units 
daily. The new plant will be 
ready about Feb. 15, will have a 
capacity of two complete units 
an hour. 

The new plant will employ 
around 300 persons, Fruehauf 
said, which will increase to over 
500 when full capacity is reached. 

The sales and service depart- 
ments will remain at the present 
location of the company at 721 
West Pennway. 

W. S. Silgrist, present general 
manager in charge of local opera- 
tions, will be in charge of the 
new plant. 


‘Denver Dealers 


Elect Thomas 


DENVER.—L. C. Thomas, 
Thomas-Hickerson Motor Co., 
Dodge and Plymouth, was elected 
president of the Denver Automo- 
bile Dealers’ Assn., for 1937, at a 
meeting of the organization this 
week. Other officers elected are 
E. C. Viner, Viner Chevrolet, Inc., 
vice-president, and Tom Braden, 
secretary-treasurer. Directors are: 
Alston McCarty, William Ervin, 
Fritz Alvater, Louis Cohan and 
Sayre Broadhead. 


The meeting was the 16th 
annual event of the association 
and David James, first president 
and one of the organizers, was 
the guest of honor. 


A proposed state automobile 
code, now in the making, was 
discussed, and a committee of 
automobile men are now working 
on a code with a Denver attorney. 
The best features of the old NRA 
code are to be incorporated, it is 
understood, and special attention 
is being given trade-in allowances 
for old cars. 


In May, 1936, American Telephone* 
and Telegraph Co. operat the 
largest number of motor trucke— 
18,000, followed closely by the Stan- 
dard Oil Co. of New Jersey with 
12,000. 





e 
f. 
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(Continued from Page 4) 


should not in any circumstances 
be used for the purpose of raising 
revenue. 

With best wishes for the suc- 
cess of your campaign.—A. J. 
Montgomery, director, department 
of public relations, American Au- 
tomobile Assn., Washington, D. C. 


Direct Inspection 

I see that the Pennsylvania 
people are in favor of having the 
inspections handled by private 
garages, as is also the case in 
Massachusetts, and that they set 
forth a number of reasons for 
this preference. There is another 
side to this story—the reasons 
why an inspection program con- 
ducted entirely by state inspectors 
on state-operated lanes is superior 
to a private garage plan, regard- 
less of how closely supervised the 
latter may be. 

Connecticut furnishes the best 
example in the United States of 


a successful state-operated inspec- 
tion plant. I have been in close 
touch with this program since its 
beginning and have a lot of ma- 
terial on it. We have greatly re- 
duced our fatality and injury 
totals in spite of a huge increase 
in gasoline mileage, and have held 
our accident total at a figure ap- 
proximately the same as before 
in spite of the mileage jump. 
This showing is attributed in con- 
siderable part to the inspection 
program.—Charles B. Barr, Strat- 
ford, Conn. 


Oop! 

Having read with interest the 
article and editorial in the Dec. 
12 ADN and being in hearty ac- 
cord with the idea of the state 
doing the actual inspecting and 
prescribing treatment to be done, 





in preference to appointed (and 





BUSINESS MEN rub shoulders with heroes of yesterday at a 
testimonial luncheon given to Sportswriter Harry B. Smith, com- 


memorating his 30 years of service 


with the San Francisco Chronicle. 


Left to right: Smith; W. L. Hughson, potentate in the shrine and 
world’s oldest Ford dealer; Ty Cobb and Bill Lange, baseball sluggers 


of yore. 


therefore “official”) stations, ad- 
ministering a state’s law for what- 
ever or any reason, I must admit 
that some of the figures and argu- 
ment used by ADN have me in a 
fog. 

Your editorial, captioned “Sixty- | 


six Cents or Safety” is an atten- 
tion-arrester but is the argument 
for the purpose of pushing a state 
(or Michigan) into the job or is 
the implication that said 66 cents 
is what the owner pays? 


If the latter, how do you recon- 


WHAT DO YOU THINK? «*** WOULD 


BE THE FOCUSED FEATURE ON THE 


“HOT” 


CARS 


IF 
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HYDRAULIC BRAKES T 
STOP YOU SWIFT 
SMOOTHLY —Just a feath 


touch 


the bra 


pressure on 


pedal puts the precisely equalizd 
hydraulic brakes into play. Yo 


EN car manufacturers build a 


major 
around one 


part of their sales stories 
feature, you can be sure 


that feature’s a ‘‘sales swinger’’! 


Many car 


and truck manufacturers 


today are ‘bearing down” on the sub- 
ject of their hydraulic brakes. They're 
selling the safety, simplicity, economy 
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IT DIDN’T HELP SALES? 


and easy action of hydraulic brakes. 
And they're getting results! In fact, 


they're getting results so 


definite and 


impressive that many car and truck 
manufacturers look upon hydraulic 
braking as their best sales asset. 
Maybe they’re right. At any rate, 
sales are up—enormously! And that's 


pretty convincing. 


HYDRAULIC BRAKE COMPANY 
DETROIT, MICHIGAN 


LOCKHEED HYDRAU 


Four BRAKES Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 


| appointments for jobs 
| perienced men 
| quired are 

| ting scarcer. 


| theory at least 
done 





| some 
| in the articles 
| Berrien, executive secret: 

adelphia Automobile Trade 
| 


| that a crack lil 


|as it has been ¢ 





cile a “national cost of $2,000,- 
000,000 yearly” when 26,000,000 
units are to be inspected even 
twice a year? One inspection at 
$1.00 per car could not cost over 
$26,000,000 (not billion) and two 
would double it. 

At 66 cents per inspection the 
cost would be, for two annual in- 
spections of every operating unit, 
$34,320,000. 

Either you have absorbed the 
federal government’s __ indiffer- 
ence to money or there’s some- 
thing else which you intended to 
convey that I fail to “get” from 
your articles. 

If you meant to offer the $2,- 
000,000,000 idea as covering not 
only the expense of inspections 
nationally but also the repairs 
which would be incurred in meet- 
ing required treatment, you’re al- 
lowing $76.92 PER YEAR PER 
CAR. After deducting $1.32 for 
the two inspections there would 
be $75.60 to make repairs with 
and this, while a welcome volume 
to the repairman, is several times 
average repair cost resulting from 
inspections. 

That $3,000,000,000 item you use 
as “car owner payment for in- 
spection fees” makes the repair 
business just that much more at- 
tractive but how is the car owner 
going to like it? 

The operations outlined in con- 
nection with handling inspections, 
whereby “a lane could handle 224 
cars per day during an inspection 
period” is appealing, but it would 
have to be a helluva long lane or 
day to do so 

When reference is made to re- 
quiring 463 inspectors to man 
Michigan’s proposed stations, it 
raises the question of where are 
said inspectors, and they must be 
thoroughly skilled, well-trained, 
shop men of experience, coming 


| from? 


Regardless of trends in political 
skilled, ex- 
the type re- 
now and get- 


of 


scarce 


Possibly the only argument in 
favor of the Pennsylvania inspec- 
tion plan is that under it, in 
the inspection is 
experienced 
are regu- 


selected, 
which 


by 


service stations 


|larly doing the work involved. 


Perhaps I’m sticking my neck 
out in writing as I have, but it’s 
written and I still think you have 
clarifying of your meaning, 
do.—W. P. 
ry Phil- 
Assn. 


ted, to 


might have known 
t would never 
Your 
thanks 
are, 


Dear Bill: I 
get past your eagie eye 
figures 
for checking us up. If 
timated, 28,700,000 
vehicles registered in the United 
States at the end of 1936, the cost 
per inspection to the states would 
be 66 cents or $18,942,000, assum- 
ing that the Michigan projections 
are correct. According to the 
sponsors of this plan the cost for 
two inspections would be about 
the same as the cost for one in- 
spection. In this way, then, each 
inspection would be charged off 
at the rate of 50 cents per vehicle 
per inspection or at the rate of a 
dollar per year } car. This 
means that the motorists’ cost 
would be $28,700,000, on a national 
basis, while Travelers’ Insurance 
estimates that the economic loss 
caused by highway accidents is 
in the neighborhood of $2,000,000,- 
000 annually. We are me rely at- 
tempting to point out to the state 
officials that the state itself can 
install equipment and make in- 
spections for 66 cents each under 
the Michigan plan. So far we 
have not had sufficient evidence 
to decide whether direct state in- 
spection is preferable to the 
Pennsylvania plan but we hope to 
bring out the facts so the legis- 
lators themselves may decide. So 
far the trend seems to be toward 
direct state inspections but on the 
other hand we cannot help but 
feel that inspections can be got 
under way more quickly under the 
Pennsylvania plan due to the 
problem of manning stations, 
equipping stations—even assum- 
ing that they could be built at 
once.—W. C. 


are co 1 
there 
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THE SHOW'S OVER...NOW THE SELLING BEGINS 


a 


FINE thing, the automobile show! But it’s 
only an introduction. The real struggle for 
business comes afterward. 

Now comes the job of convincing Mr. and 
Mrs. Jones that your car is the one they want 
and the one they will buy. For the great 
majority of automobiles are bought after 
family consultation. An independent survey 
shows that husbands have the greatest influ- 
ence in 45.3% of the purchases checked, 
“wives in only 7.9%, husband and wife to- 


gether and the rest of the family in 46.8%. 


REDBOOK readers 
will buy over 
350,000 new cars in 


1937. How many of 


them will you sell? 


That means that the right magazine for 

automobile advertising is a general magazine 

a magazine that appeals to men and wo- 

men alike—one that reaches and influences 
both parties in the family consultation. 

REDBOOK’s editorial policy is designed to 

do just that. It draws every month a reader- 


ship of over a million families. . . . Quality 


prospects for your salesmen, because 
REDBOOK families earn and spend an average 
of $4156 a year, almost 3 times the national 
level. 34.7% of our readers told us they 
intend to buy a new car within the year. 


How many of them will you sell? 


A FINE SHOW SELECTS A FINE AUDIENCE 


Advertise to Your Better Customers in Redbook 


A RICH MARKET FOR NEW CARS 





ee 


(Continued from Page 1) 
eral, state and local taxes at that 
point. 

Alvan Macauley, president of 
AMA, declared that the new move | 
was made to clarify and simplify 
the price situation. No price in-| 
crease is involved. | 


Macauley’s statement is as fol-| 
lows: 

“Effective at once, the members | 
of the Automobile Manufacturers’ | 
Assn. will adopt a more simpli- | 
fied method of pricing motor cars. | 
However, the intent of this action | 
is not to change the price the cus- 
tomer will pay, and, except for| 
some very slight modifications in- 
cidental to the details of its ap- 
plication, the price the customer | 
pays will remain the same as be- 
fore. 

“In the past, a list price, f.o.b. | 
factory, has been used in adver- | 
tising. That list price did not in-| 
clude such things as a charge for 
preparing the car for delivery, re- | 
imbursement for federal tax, nor | 
such accessories and extra equip- 
ment as the purchaser might have 
elected to buy. 


“Effective at once, the new 
simplified price will be a delivered 
price at point of manufacture, 
which will include the charge for 
preparing the car for delivery, re- 
imbursement for federal tax, and 
all essential accessories, such as| 
the spare tire, and bumpers, | 
which are now universally needed 
by all purchasers and have come 
to be known as standard equip- 
ment. To determine the retail 
price at any particular point of 
delivery, it will only be necessary 
under the new method for the 
purchaser to add the following 
charges to the advertised de- 
livered price at the factory city: 


1 Transportation from point of 
manufacture to point of de- 
livery. 

State and local taxes—if 
—at point of delivery. 
“Should the purchaser elect to 
buy a more comprehensive group 
of accessories, these will be avail- 
able at prices to be quoted by the 

dealer. 

“This pricing policy will go into 
effect immediately in newspaper 
advertising and, as soon as it can 
be accomplished, in national ad- 
vertising. As stated above, this 
change is one of method only and, 
although -it will cause practically 
no change in the retail price of 
the car to the purchaser, the new 
advertising will make it possible 
for the prospective buyer to de- 
termine more closely the total 
price of any particular car.” 


Willys To Offer 
Surplus Plants 
For Sale, Lease 





any 


TOLEDO.—Ninety-five building 
units comprising 3,500,000 square 
feet of floor space, 150 acres of 
land and more than 100 lots for 
homesites in Toledo are being 
offered for sale or lease by the| 
Willys Real Estate Realization 
Corp. as a result of a complete 
rearrangement of the manufac- 
turing facilities of Willys-Over- 
lands Motors, Inc., according to 
H. J. Leonard, president of the| 
real estate corporation. 


These industrial buildings and 
home sites, adjacent to the pres- 
ent manufacturing buildings of | 
Willys-Overland, are expected to} 
attract industrial firms to Toledo. | 

The buildings and lands offered | 
were formerly owned by the! 
Willys-Overland Co., automobile | 
manufacturers. As a result of re- | 
organization, its successor, the| 
Willys-Overland Motors, Inc., has | 
consolidated all plant operations | 
into.a more restricted area. 


| representing 


| twelve 
| 1936, 


| months ended Nov. 
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Dar Price Listings Simplified by AMA 


F.O.B. Quotations Now 
Include F ull Equipment 


thas -as Sales 
By GM in Nov. 
Up Almost 6% 


NEW YORK.—Sales of General 


| Motors cars and trucks to deal- 
| ers in the overseas markets dur- 


ing November totaled 24,088 units, 
an increase of 5.9 
per cent over the volume in No- 
vember of last year. 

In the first eleven months of 
1936, sales totaled 294,713 units, 
an increase of 14.1 per cent over 
the volume of 258,283 in the first 
eleven months of 1935. For the 
months ended Nov. 30, 
sales totaled 320,711 units, 
representing an increase of 16.7 
per cent over sales in the twelve 
30, 1935. 


These figures include the pro- 


| ducts of the corporation’s Ameri- 


can, Canadian, English and Ger- 
man factories, sold outside of the 
United States and Canada. 


Olds Dec. Sales 
Rise 24% Over 


Period in Nov. 


LANSING, Mich.—Continuing 








THE BORG-WARNER booth at the Automotive Service Indus- 
tries show in Chicago proved a beehive of activity, with high officials 
on hand to help show the new products. Pictured here are A. C. 
Darling, vice-president and general manager of the Borg-Warner 
Service Parts Co., left, and W. E. Salter, sales manager of the com- 
pany, right, giving Louis Meyer, Indianapolis Speedway winner, 
center, a look-see at a bit of design and construction. 


production record in history, Olds- 
mobile during the first 10 days 
of December, delivered 6,739 cars 
to retail purchasers, an increase 
of 24.5 per cent over the 5,415 
cars delivered during the last 10 
days of November. 

This new sales record is an in- 
crease of 52 per cent over the 


with the highest daily sustained | same period in 1935, when 4,435 


units were delivered to retail 
buyers. 

Meanwhile, the plant is em- 
ploying day and night shifts to 
maintain a production schedule 
calling for more than 1,000 cars 
daily. It is expected that more 
than 25,000 cars will be manu- 
factured during’ the 
month. 


current | 


and Ford 


Creda Reports 
75% Sales Gain 


For December 


DETROIT.—Graham retail sales 
for the first 10 days in December 
show a 75 per cent increase over 
the figures for the similar period 
in November, 1936, reports F. R. 
Valpey, vice-president and general 
sales manager of the Graham- 
Paige Motors Corp. 


Fourth-quarter new car ship- 
ments through Dec. 14 of this 
year are 48 per cent over the en- 
tire three months of the final 
quarter of 1935, Valpey added. 


“Graham shipments for the re- 
mainder of 1936 will enable us to 
come within a very few cars of 
equalling the peak final quarter 
of Graham history, that of 1928 
when the total reached _ 7,800 
units,” Valpey declared. “This will 
give us an estimated gain in ship- 
ments for the 1936 final quarter of 
73 per cent above the 1935 figure.” 


Keeshin Allowed 
To Buy Property 
Of Freight Lines 


CHICAGO.—Keeshin Transcon- 
tinental Freight Lines, Inc, has 
just been granted permission by 
the Interstate Commerce Com- 
mission to acquire the property 
and operating rights of the Na- 
tional Transfer and Storage Co., 
and the National Freight Lines, 
Inc. 











Des Moines Junks 900 by Com 
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Half of Vehicles Inspected 
Are Found to be Faulty 


(Continued from Page 1) 


and signaling, there were 36,054 
rejected, more than half of those 
submitted. Faulty brakes ac- 
counted for 23,443, and defective 
headlights were found in 12,676. 

“Of this amount 800 or 900 never 
came back. Whereas the owner 
might have sold it to someone for 
anything as low as $5 and the new 
owner would have driven it as 
long as it went, because these cars 
were declared unsafe they were 
traded in on new cars or sold out- 
right as ‘junk.’ One dealer alone 
reported 84 cars he had received 
to demount for parts.” 

The second year showed a 
marked improvement in the 
safety features of the Des Moines 
cars, Coe noticed, with the re- 
jections of the second period of 
tests much lower than during the 
first tests. Faulty brakes still ac- 
count for half the rejections. 


Disappearance of the “Leaping 
Lena” relics—the old cars high 
school students bought up for a 
few dollars, painted vividly and 
rode with recklessness and danger 
—is considered as one of the 
major virtues of the safety test- 
ing ordinance. Very few of them 
could pass the tests, nor would 
it pay the owners to repair them 
sufficiently. With better cars, and 
as a result of campaigns in the 
schools for safer driving, the boys 
are driving their machines with 
greater prudence. 

Results of proper care in the 


car shows up in the tests, Coe 
found. 

“We have examined 11 and 12- 
year-old cars which, through rea- 
sonable care and adjustment, have 
retained all the braking power 
they had when new. However, 
for the most part the new cars 
get the better care and show it. 

“The man with the inspection 
seal on his car hecomes more 
safety-conscious. Already the fa- 
cilities of the station, which are 
available for free tests after the 
first fee is paid, are being used 
by drivers who want a more fre- 
quent check-up than twice yearly. 
The traveling man who wants 
assurance his lights are depend- 
able; the man who bumped into 
a curb and wants his wheel align- 
ment checked, or the man who 
uses the car constantly in his 
work are among those coming in 
regularly for free tests. 

“So also, the man in an auto 
collision whose car shows he had 
it inspected, has a decided edge 
over the man whose car does not 
bear the safety seal, when the 
matter is taken to court.” 

The city testing station is con- 
trolled by a traffic safety council, 
a group of citizens which oper- 
ates the station under the direc- 
tion of the city safety commis- 
sioner. The station is already 
more than self-supporting and 
surplus funds are being invested 
in more equipment. 


zo 


ALBERT E. COBO, Detroit city treasurer, breaks the speedometer 
seal of the Pontiac car which had run 960 consecutive hours in the 
Pontiac salesroom at 6400 Second Ave. Some 35,000 contestants tested 
their skill at estimating the total number of miles this speedometer 


would indicate. 


The number of elapsed miles was 15,906.8. A brand 


new Pontiac will be awarded the person who came the closest in his 
calculations. Shown with Cobo is Fred A. Rossie, of the department 
of investigation of the state of Michigan. 


New Road Lamp 
Gets ‘Under Fog’ 


CHICAGO.—A road lamp with 
a 150,000 candlepower reflector, 
said to be the most powerful of 
its kind ever developed, has been 
put into volume production by the 
Unity Manufacturing Co. 

The light is of the type com- 


Fnocpted / 


OUR job would be a cinch if you 

could give every prospect the same 
sales talk. But you know that people are 
different. That’s why you lift the hood 
for some and punch the upholstery for 
others; talk quick pick-up to one kind 
and miles-per-gallon to another. 

You know that there are two kinds 
of prospects: the shoppers who say, 
“What'll you give me for the old 
one?” And the eager ones who come in 
saying, “What does that convertible 
deliver for?” And whose next question 
is usually, “How soon can I get de- 


livery?” .. . You know 
makes money for you. 


Liberty is published for the eager 
millions who make new models neces- 
sary. They’re dissatisfied with the old 


magazines. 


which kind 


ones. They want something more than 
plain transportation—an added enjoy- 
ment, a bigger kick out of driving and 
owning. Liberty, itself, is a new model 
among magazines. It’s streamlined, 
high-powered, fast-moving, modern to 
the minute. It’s the “club cab” among 


Factory advertising in this high-com- 
pression magazine goes to the high- 
compression prospects in your com- 
munity. The people who are more in- 
terested in what your new jobs offer 
than in what you'll allow them on the 


old jallopies. Get more of these Jive 


prospects in your customer file and 
you'll get more “customers per pros- 
pect” out of the factory advertising. 


monly known as “fog light” and 
fits on the bumper arm, close to 
the ground. In this position it 
can project a beam that is under 
the fog, thus illuminating a path 
which the driver can follow. In 
ordinary night driving the lamp 
lights the highway for a long 
distance ahead, showing up haz- 
ards and preventing blinding 
from the glaring lights of on- 
coming cars. 


| el a oe ae 


HEART OF TODAY’S VOLUME MARKET 
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pulsory Tests 


Retail Deliveries 
By Pontiac Rise 
Sharply in Dec. 


PONTIAC. — C. P. Simpson, 
Pontiac general sales manager, 
said this week that retail deliver- 
ies of Pontiac cars by dealers in 
the United States for the first 10 
days of December were 6,979, 
more than twice as large as ever 
before for that period, This com- 
pares with 3,180 for the same 10- 
day period of 1935. 

“Past experience shows that 
deliveries the first 10 days of any 
month almost invariably are the 
lowest of the three periods for 
that month. Also, with the sea- 
sonal increase that doubtless will 
come with Christmas, retail deliv- 
eries of Pontiacs during Decem- 
ber quite possibly may exceed 
those of any month in Pontiac’s 
history,” he said. 

Production keeps increasing, as 
the figures for the week ended 
Dec. 12 show 6,076 cars were 
built. 


Traffic Experts 
To Urge Lower 
Exporting Rates 


DETROIT. — Traffic executives 
of factories, members of the Au- 
tomobile Manufacturers’ Assn., 
completed plans Thursday for ap- 
pearing at hearings before the 
Interstate Commerce Commission 
that would affect the rail freight 
rates on automobiles shipped for 
export to New York, New Orleans 
and other American and Canadian 
ports. The commission has set 
hearings at New Orleans, Jan. 21. 

This complicated rate situation 
has kept the matter almost con- 
tinuously before the commission 
in recent years and, notwithstand- 
ing several decisions by the com- 
mission, an adjustment satisfac- 
tory to the several ports and to 
the shippers has not been reached. 

The rates published by the 
railroads following the commis- 
sion’s last decision were much 
higher to New Orleans than to 
New York and would have closed 
the port of New Orleans to the 
routing of automobile exports, it 
was said. Contention of the ship- 
pers has been that rates to New 
Orleans should be ona parity with 
the rates made to New York, St. 
John, N. B., and other eastern 
ports. 

The managers also endorsed a 
national movement for an allow- 
ance of not less than 45 feet for 
tractor-semi-trailer units, such as 
used for hauling cars from fac- 
tories to dealers. 

In attendance at the meeting 
were V. Laird (Auburn); R. L. 
Reese (Buick); E. J. Tiedeman 
(Cadillac); C. R. Scharff and E. F. 
Stewart (Chevrolet); N. D. Hoke 
(Chrysler); J. Earl Lind (General 
Motors Truck); C. A. Sullivan 
(General Motors Corp. Traffic 
Assn.); W. H. Lougheed (Gra- 
ham-Paige); F. A. Allen (Hud- 
son); W. N. Armel (International 
Harvester); E. B. Rogers (Pon- 
tiac); C. J. Shaar (Packard); A. 
M. Tesnow (White); and K. A. 
Moore (Automobile Mfgrs. Assn.) 
and J. S. Marvin (AMA), chair- 
man of the conference. 


J he Bie 


SPRINGFIELD, Mass.—John B. 
Richards, 75, pioneer automobile 
body builder, died here last week. 
He was a carriage builder in New 
Haven and Bridgeport and, with 
the advent of the automobile, be- 
came one of the first car body men. 
He joined the Springfield Metal 
Body Co. here in 1905 and later be- 
came superintendent of the body 
department of the Stevens-Duryea 
Co. Still later he was named fore- 
man in the body department of 
Rolls-Royce of America, Inc., here, 
which position he held until poor 
health forced his retirement in 
1930. 
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ADN J unking - Plan Wins Strong Dealer Support 


Inquiring Reporter F inile 
No Dissenters in Poll 


(Continued from Page 3) 


more than anything else is a 
junking plan. The manufacturers 
could well afford to set up a cer- 
tain sum per new unit to be paid 
to the dealer who junks the 
junker when it is taken in. Com- 
pulsory inspection, with a uni- 
form system for determining 


safety of the car, would be a 
great factor in reducing acci- 
dents and cutting our traffic toll. 
I congratulate Automotive Daily 
News on the ‘Junk the Junkers’ 
campaign.” ‘ 

* 


Bill Wood, president Bill Wood 


OPPORTUNITY 


for 


MAN HAVING PRACTICAL OPERATING EXPERIENCE ALL 
PHASES OF THE RETAIL AUTOMOBILE BUSINESS 


Position open Assistant Branch Manager 
by Leading Automobile Company 


Promotion assured for 


right man; applicant, 


between ages 28-35; must be at present employed in 
a retail dealership in position of responsibility 
which qualifies him to manage an entire retail 


operation. 


When replying, please state fully: Age, experience, 
present position and earnings, familiarity with auto- 
mobile financial statements. 


Enclose recent photograph or snapshot if available. 
Box No, 10, Automotive Daily News, 545 5th Ave., 


New York City. 


A rapidly increasin 


number of people in 


the automotive industry travel the year 
round via American Airlines—it pays. 


American provides “First-Class” 


win- 


ter service direct to 57 major cities. 
NEW YORK-LOS ANGELES Overnight on 


the Southern Transcontinental Route. 


Two con- 


venient schedules both ways in 14-berth Flagship 


Sleeper Planes. 


CHICAGO-NEW YORK NON-STOP— twice 
daily in 2 igh aa Flagship Club Planes; 6 other 


Fla a 
BU 


hts daily, serving DETROIT and 


ee ea tee ination) NON-STOP—21-pas- 
senger.Flagship Club Planes—6 flights daily. 


CHICAGO-ST. LOUIS-TEXAS— 


in Douglas Airliners. 


2 flights daily 


CLEVELAND -CINCINNATI-MEMPHIS— 
and the WEST— Douglas Airliners. 


—And other routes, connecting all cities in the 
United States of one million population or over. 


For reservations or information call 
American Airlines or your Travel A gent 


i 


CHRIS SINSABAUGH, editor of ADN, 


was on hand Dec. 12 to 


witness the start of Chevrolet’s second annual safe driving and 
economy road test. Left to right are Sinsabaugh, Harry Hartz, race 
driver who is piloting the truck on its run; A. R. Cosgrove, assistant 


manager of Chevrolet’s commercial car department; 


and - Stanley 


Reed, official observer for the American Automobile Assn., which 
has sanctioned the test run. Hartz is driving a standard Chevrolet 
commercial pick-up truck carrying a pay load of 1,000 pounds. 


Motor Co., Ford, Oakland, Calif.: 
“Yes, by all means, I’m for junk- 
ing the junkers. We have been 
doing that very thing for several 
months, and our own organiza- 
tion has eliminated from the 
highway a number of cars that 
were actually dangerous. Com- 
pulsory inspection would be a 
good thing. It would save many 
lives by taking dangerous, obso- 
lete automobiles off the streets 
and highways.” 
oa * * 

John H. Fahy, sales manager 
Garden City Chevrolet Co., San 
Jose, Calif.: “Junk the junkers 
is a very good idea. I’m strong 
for the Automotive Daily News 
campaign: The junking plan we 
had early in 1936 was a great 
thing for’us and for the industry. 
I believe every Chevrolet dealer 
in the country will agree with me 
on that. Compulsory inspection 
would further the cause. I’m for 
it. And I believe it will come.” 

7 + +” 


Phil Davis, Chrysler-Plymouth 
dealer, Oakland, Calif.: “We junk 
the junkers on our own. You 
can’t find a car in our used stock 
that is even approaching the 
junker stage. Therefore we are 
strongly in favor of the Automo- 
tive Daily News campaign. When 
the industry had a junking -plan 
it was a great help. In fact, it 
was the greatest thing the indus- 
try ever did for the dealer, in my 
opinion. It’s very expensive for 
us to practice our own junking 
system, and I believe the factories 
should assume their share of the 
responsibility. As for compulsory 
inspection, I’m for it. It would 
make junking the junkers easier, 
and it would save many persons 
from injury or death. I’m for 
anything that will increase the 
safety of automotive transporta- 
tion.” 

* * * 

Thomas H. Walker, president of 
the Detroit Automobile Dealers’ 
Assn. and sales manager Aaron 
DeRoy Motor Car Co., Hudson- 
Terraplane, Detroit: “I am heart- 
ily in accord with any plan to rid 
the highways of ‘junkers,’ pro- 
vided that plan is workable and 
eliminates the racketeers. It is 
high time that something be done 
to scrap the old cars, which are a 
menace to everyone. There is no 
necessity for people to drive the 
delapidated vehicles with new 
cars so reasonably priced. Fur- 
thermore, I believe that dealers 
will be helped greatly from the 
used car angle.” 

* Oo * 

Harry Shorter, president of 
Harry Shorter, Inc., Dodge-Plym- 
outh, Detroit: “Your ‘get rid of 
the junkers’ campaign receives 
my hearty endorsement. Cars of 
old vintage are ‘accidents running 
loose,’ and anything to eliminate 
them would be a blessing. Re- 
gardless of condition, every ve- 
hicle over five years, or at the 
most seven years old, should be 


}scrapped and blocks broken. 


Chevrolet Truck 
On 10,000-Mile 
Official Test 


DETROIT.—A new test of the 
standard Chevrolet truck was be- 
gun last week when Harry Hartz, 
famous race driver, set out on a 
10,000-mile tour around the rim 


-of the United States at the wheel 


of a commercial pick-up truck 
carrying a certified pay load of 
1,000 pounds. 


Hartz will travel west and north 
into the Dakotas, Montana, and 


HURDLANG 


NATURES 


Washington before turning down 
into California. 

With Hartz went Stanley Reed, 
official observer for the American 
Automobile Assn., which has 
issued its official sanction for the 
test run. Reed will keep a certi- 
fied daily record of the truck’s 
performance, making daily re- 
ports to Eric Von Hambach, 
regional AAA representative in 
Detroit, 

The truck Hartz is driving was 
selected from the assembly line 
at Flint by Von Hambach and 
Reed 10 days ago. The AAA men 
picked a motor, frame, and body 
at random on the assembly line, 
examined them to make sure they 
were of standard manufacture, 
and saw them installed in the 
new truck. Hartz was on hand to 
drive it off the line. 

-The truck was then taken to 
the General Motors proving 
ground at Milford for preliminary 
driving and breaking in. A certi- 
fied half-ton load was installed. 
Hartz and Reed left Detroit, Dec. 
12, 

Their route takes them through 
Chicago, Milwaukee, Spokane and 
Seattle, Los Angeles, San Fran- 
cisco, Yuma, Ariz., El Paso, Tex., 
San Antonio, Houston, New Or- 
leans, Miami, Philadelphia, Wash- 
ington, New York, Boston, Port- 
land, Me., Buffalo, and Cleveland. 

They will touch the farthest 
mailing point in the United States 
at Bellingham, Wash., and the 
most southerly point at Key West, 
Fla. The run is expected to take 
60 days, with Hartz driving al- 
ways within the legal speed limit. 

Hartz expects to set new safety 
and economy records comparable 
to those he set in a cross-country 
run with a 10,000-pound pay load 


BARRIERS 


Whether business-bound or 


on a trip for the holidays, fly in the sunshine above Winter 


via Pennsylvania Central Airlines. 


Save a day and avoid 


the delays and irritations of snow-burdened surface 


travel. 


Take to the air—where the track is fast through all 


seasons—and speed to your destination at 3-miles-a- 
minute in uncrowded comfort and warmth. Eight con- 
venient round trips daily between Washington, Pitts- 


burgh, 
Detroit and Milwaukee. 


PITTSBURGH 
GRAND RAPIDS 


WASHINGTON 
LANSING 


Akron, Cleveland, 


It is always economical to fly. 


Detroit two between 


AKRON CLEVELAND 


MUSKEGON 


Connections Coast to Coast 


Reservations: Hotels, Travel Bureaus, Telegraph Offices 


PENNSYEVANIA 
CENTRAL AIRLINES 





DETROIT 
MILWAUKEE 


the 
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ch Dimension 


The News of Automotive Advertising 


By GERRY SCHURMAN 


MacManus Retires 


Theodore F. MacManus is retiring as active head of the 
advertising agency of MacManus, John & Adams, Inc., and 
is succeeded by W. A. P.° John as the president of the 
company. James R. Adams, the other founding partner, 
becomes executive vice-president and general manager. 

MacManus still retains an interest in the company. His 

cs 


son, John R. MacManus, becomes 
vice-president, secretary and di- 
rector. 

Harvey G. Luce also becomes a 
vice-president and director. 

The corporate name remains 


J. R. Adams W. A. P. John 
unchanged, and the internal 
organization changes become ef- 
fective immediately, John an- 
nounced. 

The company was formed in May, 
1934, with the merger of John- 
Adams, Inc., with the long estab- 
lished firm of MacManus, Inc. In 
the 30 months of its existence, the 
agency has grown from an origi- 
nal personnel of 11 people, to 
more than 100 today. Billing has 
increased until the firm is now 
one of the 15 largest in the U. S. 
in volume of business placed for 
clients. 

Principal clients are the Pon- 
tiac and Cadillac divisions of 
General Motors; Champion Spark 
Plug Co.; Boydell Bros.; Cliffs 
Dow Chemical Co.; Dow Chemi- 
cal Co.; Dowell, Inc.; Inter- 
national Radio Corp.; Peninsular 
Metal Products; Peters Cleaners 
& Dyers Co.; Schwitzer-Cum- 
ming Co.; Tivoli Brewing Co., and 
Radio Station WJR, Inc. 


Alemite Increases 

Alemite will increase its adver- 
tising budget by 12 per cent next 
year, using all forms of printed 
media along with radio, it was 
announced at the meeting of the 
sales force of the Stewart-Warner 
Co., the first three days of this 
week at the Drake Hotel in Chi- 
cago. Charles Fine, sales mana- 
ger and F. R. Oross, advertising 
manager were principal speakers. 

The company used TWA Sky- 
liners to bring distributors and 
others to the windy city. Ap- 
proximately 400 distributors, dis- 
trict sales manager and sales- 
men assembled. 


Notes 
James Prindle, III, 


Car Toll Drops 
In Major Cities 


WASHINGTON. — Automobile 
fatalities in 133 major cities 
totaled 8,701 during the first 49 
weeks of this year, according to 
reperts made public by Director 
William L. Austin, of the United 
States bureau of census. In the 
comparable 1935 period the total 
was 9,065. 

Records of major cities during 
the first 49 weeks, together with 
the corresponding 1935 period, fol- 
low: 

City 
Baltimore 
Boston 
Chicago 
Cincinnati 
Cleveland 
Detroit 

Los Angeles 
New York 
Philadelphia 
Pittsburgh 


is joining 


1935 
127 
129 
727 
114 
201 
260 
419 
994 
230 
108 
174 











the creative staff of Wilding 
Picture Productions. He was 
formerly editor of the radio divi- 
sion of the United States Office 
of Education. He will be tem- 
porarily assigned to the Chicago 
office. Paul J. Harris, slide film 
director, and S. B. Marrison, as- 
sistant, from Detroit, are being 


transferred to Chicago. Added to 
the Chicago sales staff is William 
H. Ohle, St. Louis, former adver- 
in Chicago and St. 


THE FIRST TEST OF A BAR IS AT 


lhe Nose of a Tool 


tising man 


LATEST ADDITION to 6,000,000-mile Pierce-Arrow funeral fleet. 
passenger cars was just delivered to the J. M. Steffen Co., Philadelphia, operator of a de 1 
service. At the time of delivery of the new fleet, 104 prior model Susdi-dasaus Swael by thin tear (an 
established the astounding total of 6,000,000 miles in funeral service. 


record for fine cars in this type of service. 


Louis. .. Media Record after Jan. 
1 will broaden its service. In ad- 
dition to the present 1,500 news- 
papers, services will be started 
to cover 568 business papers, 142 
general magazines and 49 farm 
papers. 


and outdoor will be added. 


HEN you select steel bars, consider first their 
machinability. Make sure you’re getting bars 


that, under fixed conditions of speed and depth of cut, 


will allow the longest tool life per grind. 

You will find that Amercut Cold Finished Steel Bars, 
made by the American Steel & Wire Company, are 
unsurpassed in machinability at maximum cutting 


speeds. They are free from roll scale which causes 


excessive machine wear and dulls a tool quickly. 


Cold 


AMERCUT biistea 


American Steel & Wire Company, 208 S. La Salle St., Chicago. 
Empire State Bldg., New York. Offices in all principal cities. 


SO Be ed Oe 8 es ees gS ae ee A i 


Later in the year radio| 180 N. Michigan Ave., 
.| taking 


The Farm Journal’s’ Chicago 
office has been expanded by 
moving from the 17th to 22nd 
floor, practically doubling its 
space. International Harvester 
has purchased the building, at 
and is 
forcing 


several floors, 


But tool life is just one of the 


to consider in selecting cold fini 


This fleet of new Pierce-Arrow 


This figure is believed to be a 


many advertising offices to move. 
Rene Silz has been added to the 
eastern advertising staff of 
American Legion Monthly in the 
New York office. 


The world production of motor ve- 
hicles in 1935 totaled 6,126,680. 


many important factors 


shed steel bars. The cor- 


rect grade and type of steel to meet the precise need of 


the job is very important for 


satisfactory results. In 


Amercut there‘is available any grade or type of bar you 


need—in the exact analysis and finish you require. 


Complete stocks enable us to give you prompt 


service. And our engineers are always available 


for technical assistance. 


STEEL BARS 


Columbia Steel Co., San Francisco, Pacific Coast Distributors 
United States Steel Products Co., New York, Export Distributors 





Sa, or NET OE 


DETROIT.—The day of over- 
head sidewalks and the separa- 
tion of foot and motor traffic is 
not far off, William B. Stout, 
president of the Stout Engineer- 
ing Laboratories, told the 13th an- 
nual meeting of the Traffic Club 
of Detroit, Tuesday. 


“In the near future the pedes- 
trian, too, will come in for his 
share of attention. In the past 
only the driver and the rider have 
been considered in the develop- 
ment of our transportation sys- 
tems,” Stout said. 

He predicted revolutionary 
changes in the machinery of mod- 
ern life, and declared that safety 
of travel would be uppermost in 
the minds of engineers contribut- 
ing to future progress. 

He predicted that Detroit would 
lead the world in future scientific 
developments provided Detroit in- 
dustry “is not interferred with as 
European industry has been.” De- 
ploring the loss of life in traffic, 
Stout said engineering would 
solve this problem. 


Record High Set 
As the 1936 Goal 
For Ford Trucks 


DETROIT.—The largest truck 
and commercial car goal in the 
history of the Ford Motor Co., 
has been set for 1937, commercial 
supervisors, meeting at the home 
office at Dearborn, were told. 

Supervisors from the 36 Ford 
domestic branches heard a dis- 
cussion of sales plans for the 
coming year. The _ supervisors 
were greeted by W. C. Cowling, 
sales director, and D. J. Hutchins, 
in charge of commercial sales. 

The program included a visit to 
the Ford rotunda, Greenfield 
Village and the éngineering lab- 
oratories. The supervisors also 
toured the Rouge plant, studying 
manufacturing methods and the 
newest developments in Ford 
practices. 

The Ford truck and commercial 
truck line for 1937 features two 
engines, the new 60-horsepower 
engine for economy in light de- 
livery work and the improved 85- 
horsepower engine for speed and 
heavy duty service. 


Canadian Output 
Lags As Imports 


Increase Doubly 


MONTREAL. —In the first 10 
months of 1936, Canadian produc- 
tion of cars for domestic use de- 
creased by 2,000 from the total for 
the same period of 1935, while im- 
ports of cars increased by 4,211, 
H. J. Carmichael, of General 
Motors Corp., told the tariff board 
in Ottawa. 

The 10-month production total 
for 1936 was 131,099, of which 
88,209 were for domestic usé. This 
compared with 145,663 for 10 
months of 1935, of which 90,209 
were for domestic use. 

Imports for 10 months of 1936 
were 7,793, against 3,582 for same 
period of 1935, he stated. Repre- 
senting the Importers’ Assn., 
Major G. W. Thorne, Montreal, 
submitted an elaborate table of 
comparative Canadian and United 
States prices on five-passenger, 
four-door sedans as of Dec. 10, 
1936. Starting with comparison 
of factory list prices on the Plym- 
outh de luxe model, he pointed 
out the U. S. price of $670 and the 
Canadian price of $880. 

Chrysler spokesmen objected 
that this was not for exactly the 
same job, because the Canadian 
model included an additional $19 
of accessories. A comparison of 
Ford V8 80 h.p. de luxe prices, 
$640 as against $868, brought the 
same objection from Ford repre- 
sentatives. 
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Stout Sees Separation 


Of Foot, Car Traffic 


Smith Promoted 
By Studebaker 


SOUTH BEND, Ind.—W. Waits 
Smith has been named executive 
engineer of the Studebaker Corp. 
Smith has been 
associated with 
the corporation 
since 1925, when 
he was mechan- 
ical assistant to 
the service man- 
ager of the 
branch in De- 
troit. In 1926 
he went into 
the Detroit en- 
gineering de- 
partment and 
became _ service 
engineer two years later. 


When Rockne Motors was 
formed, Smith was made general 
service manager and in 1933 was 
transferred to Studebaker’s en- 
gineering department in South 
Bend. His title then was service 
engineer. 


Smith will direct the experi- 
mental machine shop, service en- 
gineering, engineering material 
orders, new programs, engineering 
budgets and will co-ordinate all 
of the various branches and acti- 
vities of the engineering depart- 
ment. 


Oldsmobile Plant 
Employment Up 


LANSING, Mich.—The employ- 
ment total at the Oldsmobile fac- 
tory and at the local Fisher Body 
plant this week reached an all- 
time high of 12,195, according to 
C. L. McCuen, president and gen- 
eral manager of Oldsmobile. 


This exceeds by more than 2,000 
the employment record  estab- 
lished here a year ago. Both the 
Oldsmobile and Fisher Body fac- 
tories have been operating day 
and night shifts since the first of 
November. An all-time high in 
car production was established 
Dec. 15, when 1,104 new Oldsmo- 
bile sixes and eights left the as- 
sembly lines. The previous record 
of 1,097 cars was made on May 28 
of this year. 
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TO ENABLE CAR DISTRIBUTION to keep up with car production, Dodge has leased extensive 
railroad docks located at East Warren Ave., Detroit, where part of the daily output of Dodge passenger 
cars is loaded into box cars for transportation by rail. 


Chrysler-Built 
Cars for ’36 Hit 
Million Mark 


DETROIT.—For the first time 
in its history, Chrysler Corp. has 
produced 1,000,000 passenger cars 
and trucks within one year. The 
1,000,000th car this year came off 
the assembly lines at the Plym- 
outh plant this week in the pres- 
ence of W. P. Chrysler, chairman 
of the board; K. T. Keller, presi- 
dent; B. E. Hutchinson, chairman 
of the finance committee; F. M. 
Zeder, vice-chairman of the board; 
J. E. Fields, president Chrysler 
Sales Corp.; B. C. Foy, president 
De Soto Motor Corp.; D. S. Eddins, 
president Plymouth Motor Corp.; 
W. L. Mitchell, chairman of board 
Chrysler Export Corp.; A. vanDer- 
Zee, general sales manager Dodge 
Brothers Corp.; J. W. Fraser, 
vice-president Chrysler Sales 
Corp., and H. G. Moock and P. C. 
Sauerbrey, Plymouth vice-presi- 
dents. 

The largest previous annual 
production of Chrysler-built cars 
and trucks was 843,599 units for 
the year 1935. This year’s 1,000,000 
to date, with all plants in full 
operation, is more than twice the 
company’s total production in 
1929. 

“The significance of an occasion 
of this kind,” said Chrysler, “is 
that it dramatizes the progress of 
the automobile industry as an 
important social and economic 
factor in the continuing develop- 
ment of this country. 


“So universal is the enjoyment 
of the advances in individual 
transportation in these two de- 
cades alone that the people are 
scarcely aware of four important 
facts about this industry: 

“First, the vast improvement 
which has been made in the ve- 
hicle itself; second, the equally 
great improvement which has 
taken place in manufacturing 
methods and in conditions of em- 
ployment in automobile plants; 
third, people can get these better 
products today at one-quarter to 
one-third of what any comparable 
car would have cost them 20 years 
ago; and fourth, the concentrated 
effort to promote safety on the 
highway, both in the manufacture 
of constantly safer vehicles and 
in the co-operation with compe- 
tent public and private agencies 
to make drivers and pedestrians 
safety-minded. 

“My guess, however, is that 
what has already been accom- 
plished is only a foretaste of 
progress to come in this industry. 
I do not think we need fear satur- 
ation points with respect torany 
products which improve the stand- 
ards of living of those who enjoy 
such products and of those who 
make them.” 


Named Sales Manager 


LITTLE ROCK, Ark.—Tom Gray 
has been appointed sales manager 
of the Sadler-Ross Co., Dodge-Plym- 
outh dealers here. Until recently 
Gray was truck sales supervisor for 
Ross Motor Co., at Fort Smith, 
Ark. He will assist Harold Sadler, 
president and manager, in the sales 
work. 


Pontiac Dealers, 
Zone Managers 
Hold Conclaves 


PONTIAC.—First of the 1937 
monthly meetings of Pontiac 
dealers and regional managers 
were held in Detroit and Pontiac 
this week. 

The 25 dealers, from various 
zones, heard a_ discussion of 
mechanics of creative advertising 
and sales promotion, including 
many phases of the advertising 
schedules as it affects the deal- 
ers’ local problems, and the var- 
ious forms of media and their 
application. After a trip through 
the Pontiac factory in the after- 
noon, followed by the parts and 
accessories program and a round 
table discussion led by H. J. 
Klingler, Pontiac’s general mana- 
ger, a banquet was held at the 
Hotel Statler, Detroit, Monday 
evening. 

The regional managers meet 
Tuesday in Pontiac. 


Autocar Appoints Gelpke 


And Coogan to New Posts 
ARDMORE, Pa.—President 
Robert P. Page jr., of Autocar 
Trucks, announces the appoint- 
ment of Adolf Gelpke as chief 
engineer, and of Edward F. 
Coogan as sales manager of the 
Autocar motor truck factory. 
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WASHINGTON.—Declaring| ve! 
that “entry of the national gov- 
ernment into the field of regula- 
tion of interstate commerce will 
exclude state power thereover, as 
to al) matters coming within the 
general provisions of the federal 
legislation, is made clear in a 
number of decisions of the 
supreme court,” a brief has been 
filed by the Interstate Commerce 
Commission with the three-judge 
court hearing a suit to test the 
legality of the South Carolina 
minimum truck weight law. The 
commission’s stand on that point 
is asserted here to be in full 
accord with that taken in a 
similar brief filed by the Ameri- 
can Trucking Assns., Inc. 

The commission, in its brief, 
took the stand that the motor 
carrier act was a complete and 
comprehensive piece of legisla- 
ture. Furthermore, that it em- 
powered the ICC to make such 
rules and regulations, in connec- 
tion with the size and weight of 
motor vehicles, as may be neces- 
sary to enable the commission to 
administer the provisions of the 
act in keeping with the intent of 
Congress. 

State regulation of the instru- 
mentalities of interstate com- 
merce is only a permissive right, 
the brief stated, adding that the 
inherent right to make such 
regulations is in the federal 
government, 

Reviewing at length the various 
provisions of the motor carrier 
act, the commission's brief point- 
ed out that it would be impossible 
to carry out the provisions of the 
act unless the commission had 
full control over truck sizes and 
weights. 

The power of states to regulate 
sizes and weights existed because 
of the silence of Congress, and 
now that Congress has spoken, 
the jurisdiction of the states over 
such matters is at an end, the 
Commission asserted. 

Directing the attention of the 
three-judge court to section 225 
of the motor carrier act, which 
provides for the investigation of 
motor vehicle sizes and weights, 
the Commission's brief stated that 
“the authority granted is to in- 
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Legality of S.C. Truck ‘k Weight Law Attacked by ICC 


ATA, Commission Agree 
State Exceeded Powers 


vestigate the need for federal 
regulation, not legislation. 

The brief for the plaintive mo- 
tor carriers and shippers was filed 
by Attorneys S. King Funkhouser 
and Frank Coleman, of Roanoke, 
Va., and J. Ninian Beall, counsel 
for the American Trucking 
Assns., Inc. 

The South Carolina regulations 
are invalid because they are a 
direct and substantial burden on 
interstate commerce, the plain- 
tives’ brief asserted. It upheld 
the Commission’s stand that the 
motor carrier act had superceded 
state power to regulate sizes and 
weights of motor vehicles. 

A decision in the case is ex- 
pected in January. In the mean- 
time, the injunction restraining 
South Carolina officials from en- 
forcing the size and weight reg- 
ulations will remain in force. 


Accessory Sales 


Up at Graham 


DETROIT.—In October and No- 
vember Graham accessory sales 
ran 56 per cent ahead of the total 
volume for all of 1935, reports C. 
W. Matheson, vice-president of 
the Graham-Paige Motors Corp. 


Heater sales for the past two 
months have run 64 per cent more 
than last year’s entire volume, 
Matheson says. Running nearly 
double the 1935 volume are 
radio sales. Other accessories 
which have shown a marked ad- 
vance during the past two months 
are the overdrive, sales of which 
have doubled last year’s figure; 
and the ventilating wings which 
are selling at nearly three times 
the rate they did in 1935. 

The edge-type lighted electric 
clock shows a sales increase of 
4,000 per cent while the chrome- 
plated wheel assembly shows an 
increase in sales of 3,000 per cent. 


Buys Chevrolet Agency 


NASHVILLE, Ga.—E. Jenkins, of 
Adel, Ga., has purchased the local 
Chevrolet dealership from B. ' 
Crum. The new concern will be 
known as the Bright Leaf Chevrolet 
Co. 


FIRST WILLYS “37” DELIVERED ON BROADWAY.—The first 1937 Willys delivery in New York 


was made this week to George A. 


Thayer of that city. 


The new car was turned over to Thayer at 


Haley’s salesrooms on Broadway. Thayer, left, is shown receiving necessary papers from a salesman. 


Reduction in Property Tax 
Due for Colo. Car Owners 


which Charles H. Gunn, super- 


DENVER.—Motorists of Colo- 
rado are joyous over the fact that 
it is likely they will receive a re- 
duction of one-third on their 
property taxes as a result of the 
enactment of the new constitu- 
tional amendment which consoli- 
dates automobile property taxes 
and license fees. This became ap- 
parent last week as the special 
committee of seven, appointed at 
a meeting of various state, county 
and automobile industry officials, 
reached tentative agreement on 
the initial schedules to be written 
into the legislative act, which is 
to make the amendment effective. 

This committee, headed by John 
R. Seaman, chairman of the state 
tax commission, has been in- 
structed to draw the bill to be 
submitted to the 31st general as- 
sembly in January. 


Seaman announced that the 
committee has agreed on sched- 
ules for automobiles weighing be- 
tween 2,600 and 3,000 pounds, 
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States 


previously shown include Arkansas, 


Delaware, 


visor of the state motor vehicle 
department, says includes 70 per 
cent of the passenger cars of the 
state. It has been decided, Sea- 
man said, that the present rates 
based on weights for licenses shall 
be maintained. 

In connection with this, the 
committee has decided to make 
the taxes for the automobiles on 
a percentage basis. This ratio fol- 
lows: 

First year, 250 per cent of the 
license fee. 

Second year, 200 per cent. 

Third year, 160 per cent. 

Fourth year, 100 per cent. 

Fifth year and thereafter, a 20 
per cent reduction each year until 
the ninth year. After that the 
property tax will continue to be 
20 per cent of the license fee. This 
will make a property tax of from 
$1 to $1.20 yearly on an automobile 
nine years old or over. 


The committee estimates that 


Georgia, Illinois, Kansas, Louisiana, 


Minnesota, Missouri, Montana, New Mexico, North Carolina, North Dakota, Rhode Island, South C'arolina, South Dakota, Utah, Vermont, Virginia, West Virginia and Wisconsin. 
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a popular low-priced automobile 
now pays $21.60 in taxes its first 
year. Under the new system the 
tax will be only $13.62. Other taxes 
on other makes will be in pro- 
portion. 

The schedule for trucks has not 
been made out, as Gunn has in- 
formed the committee that he is 
working out a new schedule of 
truck licenses. 

Money to be derived from the 
new taxation system will be pro- 
rated to local governmental units 
on a basis of their mill levy for 
the preceding year. 

The new law will change the 
system of license plates being is- 
sued when automobiles are sold. 
License plates in the past be- 
longed to the owners, but under 
the new law will follow the auto- 
mobile if sold, being evidence of 
the payment of tax. 

Provisions also are contemplated 
in the bill which will recognize 
purchase of new cars. For in- 
stance, if a man purchases a new 
automobile in April, it will be 
necessary for him to pay only 
three-quarters of the property 
tax fee, with other adjustments 
for later purchases. 

While the new schedule will 
represent sharp reductions in au- 
tomobile taxes, Seaman said the 
committee is of the opinion that 
it will raise as much, if not more, 
money than the present law, be- 
cause all persons will be required 
to pay. 


NICKELGRAMS 
ee 


One of the most interesting de- 
velopments in light weight, com- 
pact transmissions is the one 
used on the 1937 line of LaSalle 
and Cadillac cars. The new unit 
weighs about 80 pounds less 
than last year’s, thus contribut- 
ing greatly to over-all weight re- 
duction. Among other things the 
transmission is unique in that 
the cover plate which is usually 
on top is found on the bottom, 
while the shifting mechanism is 
located on one side. This elim- 
inates the turret at the top and 
consequently, the projections in 
the car floor. This substantial 
reduction in weight is due to 
advanced design of the synchro- 
nizer mechanism as well as to 
the use of high grade Nickel- 
molybdenum alloy steels for 
T HE gears and other parts. 


INTERNATIONAL 
NICKEL COMPANY 


2960048 | INC. NEW YORK, N. Y. 
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Motor Products 
Briggs Combine 
’ Gets Approval 


By O. J. ALEXANDER 


NEW YORK.—The campaign 
by Automotive Daily News to 
“Junk the Junkers” is being 
watched with interest in financial 
circles here for its possible effect 
on motor vehicle sales, both of 
mew and used cars. The con- 
sensus is that such a drive is a 
forward step from the standpoint 
of both safety and economics. 

The proposed Briggs-Motor 
Products merger by exchange of 
stock, with approval of stock- 
holders only necessary to put it 
into effect, came in for a good 
deal of favorable attention in 
Wall Street during the past week. 
It is being viewed as a particu- 
larly happy combination, the con- 
viction being that the two com- 
panies supplement each other 
perfectly and few consolidations 
in this field could be effected with 
less- overlapping of productive 
eapacity. 

Many Extras Declared 

Price movements in the stocks 
‘in the past week naturally have 
tended to bring quotations in line 
with proposed exchange of two 
shares of Briggs for three shares 
of Motor Products. At this writ- 
ing the exact relation does not 
yet exist, with three shares of 
Motor Products still having a 
market value of $1.75 less than 
two shares of Briggs. The differ- 
ence a week ago, however, was 
about $4. 

Although the dividend rush is 
about over for the time being, 
mumerous year-end declarations 
Were made by automotive com- 
panies in the past week, including 
several “extras.” 

Trico Products declared an ex- 
tra of $1.37% and the regular 
quarterly of 62% cents, both pay- 
able Dec. 24 to stockholders of 
record Dec. 10. Gemmer Mfg. de- 
clared $5 a share on its “A” stock 
on account of arrears, after hav- 
ing paid $4 on this same stock on 
Nov. 16. The new payment will be 
made Dec. 21 to stock of record 
Dec. 15. 

Ainsworth Mfg. declared an in- 
itial dividend of $1 on its new $5 
par common, payable Dec. 23 to 
record Dec. 21. The company paid 
50 cents as a special dividend on 
Oct. 5. On Oct. 29, stockholders 
approved change in the par value 
from $10 to $5 and split the stock 
two for one. On Dec. 8, a stock 
dividend of 50 per cent was paid 
on the new issue. 

Vogt. Mfg. declared a_ stock 
dividend of 100 per cent, payable 
Dec. 28 to stock of record Dec. 16 
and declared a dividend of $1, 
payable Dec. 24 to same record 
date. Vogt paid 25 cents quar- 
terly on Dec. 1. Twin Coach de- 
clared a special dividend ‘of $1 on 
its capital stock, payable Dec. 21. 

eS Firestone Declares 

Firestone Tire & Rubber de- 
clared 50 cents a share on its 
common, payable Jan. 20 to stock 
of record Jan. 15 and $1.50 on its 
preferred, payable Mar. 1 to stock 
of record Feb. 15. General Tire 
and Rubber declared $1.50 on its 
preferred, payable Dec. 31 to 
stock. of record Dec. 20. Good- 
year Tire & Rubber of California 
declared $9 on account of arrears 
on its 7 per cent preferred, pay- 
able Dec. 16. The company paid 
50 cents on Oct. 1 and after the 
new dividend is disbursed, arrears 
will amount to $20.75. 

The price movement of automo- 
tive stocks in the past week was 
toward moderately higher levels, 
although the market continued to 
be somewhat irregular. 

The Automotive Daily News 
stock price averages for Dec. 16 
compared as follows with the pre- 
ceding week and the like week of 


last year: 

This 
Week 
61.55 
53.90 


Year 
Ago 
38.38 
40.47 


Last 
Week 
24 Motors 50.86 
10 Car-truck co's... 53.16 
10 Parts-accessories 43.73 43.99 35.75 
4 Tire-rubbers .... 34.67 35.47 18.36 


This was another new high for 
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ADN’s Junking Campaign Interests Wall Street 


the year for the tire and rubber 
group. This group has gone for- 
ward for seven consecutive weeks 
in the face of erratic movements 
in the other groups. In the opin- 
ion of Wall Street, the outlook 
for the industry has improved 
greatly in recent months. 


Umstattd Head 
Of Timken Tube 


CANTON, O.—The Timken Rol- 
ler Bearing Co. announces the 
following changes in officers and 
directors: 

Resignations were accepted 
from Frederick J. Griffiths as 
director of Timken Roller Bear- 
ing and president and director 
of the Timken Steel & Tube Co.; 
and from K. B. Bowman as gen- 
eral superintendent of the steel 
and tube mills of Timken Roller 
Bearing. 

William E. Umstattd was elect- 
ed president of Timken Steel & 
Tube, which is a wholly-owned 
subsidiary of Timken Roller Bear- 
ing, in addition to continuing his 
present capacity as president of 
the parent company. H. H. Tim- 
ken jr., previously a vice-presi- 
dent of Timken’Steel & Tube, was 
made executive vice-president of 
that company, in addition to his 
present capacity as vice-president 
and director of Timken Roller 
Bearing. W. Robert Timken was 
elected director of Timken Roller 
Rearine and of Timken Steel & 
Tube. John E. Fick was appointed 
general superintendent of the 
steel and tube mills. 


Twin Coach Announces 


$1 Dividend on Common 


KENT, O. — The first major 
dividend of $1 a share on common 
has been announced by the Twin 
Coach Co., of Kent. The dividend 
is payable Dec. 21. The dividend 
will total $472,500. 

At the same time it was an- 
nounced that the company had 
contracted for substantial plant 
expansion in the near future. Ap- 
proximately 900 persons are now 
employed in the plant. 


Last Minute Wall Street Wires 


From.C, J. ALEXANDER | 
Wali Street Correspondent, Automotive Daily News 


New York, Dec. 18, 3 p.m.—Stocks of automotive companies 


for the most part were sluggish today. 


General Motors 


and Chrysler gave some ground. There was little indica- 
tion that lack of interest was due to labor developments 


or threats of further trouble. Losses were held 


tions in most cases, 


to frac- 


Metropolitan Surveys 


Profit Sharing Plans 


NEW YORK.—A current wave 


of interest among business execu- 
tives in employe profit sharing is 
reflected in a survey by the pol- 
icyholders service bureau of the 
Metropolitan Life Insurance Co. 
to determine recent trends and 
present practices as revealed by 
the experiences of representative 
employers. 

There is little agreement, ac- 
cording to the survey report, as 
to what really constitutes profit 
sharing. Some executives use the 
term to apply to various types of 
bonuses or to the purchase of 
company stock by employes. 
There is an increasing tendency, 
however, to define profit sharing 
as a voluntary agreement in 
which the employe receives a 
share, fixed beforehand, in the 
profits of the business. 


As viewed by most authorities 
the usual purpose of employe 
profit sharing plans is to create a 
mutuality of interest between 
capital and labor and to give em- 
ployes an incentive to help in 
maintaining or increasing the 
company’s profits. The survey re- 
vealed that successful use of the 
practice in any specific case ap- 
pears to depend upon conditions 
peculiar to the individual com- 


pany. The amount and stability of 
a company’s profits are found to 
be factors of prime importance. 

In commenting on the correct 
approach to profit sharing the re- 
port says, “It is generally recog- 
nized that profit sharing is not a 
panacea for industrial ills; it is 
rather a part of an industrial re- 
lations program. Similarly, it is 
maintained that the profit sharing 
program should be fitted into and 
not conflict with a company’s 
program of employe security.” 
“Sharing Profits with Employes,” 
the title of the report, describes 
the different types of profit shar- 
ing plans, outlines their historical 
background, and discusses their 
purposes and theories. It then 
takes up the details of organiz- 
ing and administering a program 
covering such subjects as eligi- 
bility for participation, the 
amount of profits to be shared, 
the basis of distribution, the form 
and time of distribution, etc. Case 
histories of several typical plans 
in use today are given in detail. 

A copy may be obtained from 
the policyholders service bureau, 
Metropolitan Life Insurance Co., 
One Madison avenue, New York 
or through ADN. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, DECEMBER 18, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 


NEW YORK 


Allis Chalmers Mfg 
American Car & Foundry 
American Chain 

Auburn Auto 

Bendix Aviation 
Bethlehem Steel 


Chrysler 

Clark Equipment 
Cleveland Gr. Br 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. (2) 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 
Firestone Tire & Rubber 
Gabriel Co. A 

General Electric (80c) 
General Motors 
Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 
Lee Rubber & Tire 


Last Sale 
Dec. 18 Dec. 11 


1936 
High Low 
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NEW YORK 


Libbey-Owens-Pord Glass 
Ludlum Steel 

Mack Trucks (1) 
Marlin Rockwell 


Republic Steel Corp 
Socony Vacuum 
Sparks-Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bearing 
U. S. Industrial Alcohol 


Westinghouse E. & M 
White Motors 
Yellow Truck 
Young Spring & Wire 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 
Woodall Industries 


DETROIT 


Federal Mogul 


Canadian Exports 


Drop in October 


WASHINGTON. — Exports of 
motor vehicles and parts from 
Canada were valued at $1,381,877 
in October, 1936, about 9 per cent 
under shipments in September, 
1936, which totaled $1,517,190, and 
11 per cent less than the valuation 
of $1,559,057 recorded in October, 
1935. 

Of these totals, automotive 
parts accounted for the following: 
$166,564 in October, 1936; $180,781 
in September, 1936; and $186,030 
in October, 1935, according to the 
U. S. department of commerce, 


Little Progress 
In Strikes; Car 
Output Steady 


(Continued from Page 1) 


trial Organization, indirectly con- 
firmed opinions that the series 
of strikes in automotive supply 
plants was aimed at car manu- 
facturers, as evidenced by his 
threat to call a strike in General 
Motors plant for alleged: failure 
on the part of the corporation to 
bargain collectively. This charge 
apparently is based upon a mis- 
conception of collective bargain- 
ing on the part of Lewis, since 
General Motors along with other 
companies in the industry has 
been bargaining with all unions 
or groups for the past three or 
more years. Lewis, it would ap- 
pear, feels that such bargaining 
is not collective so long as organi- 
zations outside the CIO are also 
represented. 

GM has issued no statement in 
reply to Lewis, but on other oc- 
casions speakers for the industry 
have stated that a fair interpre- 
tation of the collective bargaining 
clause of the Wagner Act would 
not limit negotiations to one 
group or individual but rather 
would give workers the right to 
bargain, collectively or indivi- 
dually, as they see fit. Observers 
see the present moves on the part 
of CIO as a direct effort to force 
some type of closed shop opera- 
tions upon the industry as a 
whole. This seems to be the crux 
of the present series of disputes. 

Not speaking in any official 
capacity but rather as a side line 
observer, it would seem to me 
that motor manufacturers cannot 
and will not forego their right to 
deal with their own employes, 
collectively or individually. No 
effort is being made by the in- 
dustry to force a showdown in 
this case and, should the show- 
down come, it will originate 
from the other side. 

Current wage rates in auto- 
motive plants are at the highest 
peak they have been in the his- 
tory of the industry. There is 
definite promise of steady employ- 
ment throughout the coming 
year. Collective bargaining is 
already a fact. Certainly there is 
no desire on the part of the in- 
dustry’s leaders to delay in any 
way rapid moyement of new cars 
to the public with current demand 
at record proportions. Any in- 
terruption would necessarily come 
from CIO. 

At the present time there is a 
general feeling that this situation 
will straighten out before any 
serious curtailment is experienced. 
Many feel that there has been 
improvement in the past few 
weeks, ADN presents this sum- 
mary with no intention to cause 
alarm but merely as information 
it feels its readers are interested 
to have, and in hope of clarifying 
conflicting strike news. 


Hercules Votes Extra 
CANTON, O.—The Hercules Mo- 


tor Corp., with headquarters and 
plant here, have announced an extra 
dividend of 75 cents and the regular 
quarterly dividend of 25 cents, both 
payable Dec. 24 to stockholders of 
jrecord Dec. 14. 
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Not YESTERDAY, but - 
Topay!.. JomMoRROWw! 


Paced Ahead of Changing Times, this Editorial Technique proves its Fundamental Vitality 


HAT a forward-looking, outspoken people 
we Americans are today! Now nearly every 
vital subject concerning human welfare is 


discussable in print. Everyone seeks knowledge — how 
to be successful, happy, healthy — a better citizen. 


But the public wasn’t always so progressive, as shown 
by the genteel magazines of Yesterday. Then editors 
had to be timid because readers were touchy, intolerant. 


The pageant of half a century of American advance- 
ment has passed before one liberal editor, Bernarr 
Macfadden. He did much to foster liberality by creat- 
ing a new Editorial Technique. This new Editorial 
Technique was at one time called radical simply be- 
cause it was so vastly different ... today it is accepted 
as sound—the powerful mainspring of the many suc- 


cessful Macfadden Magazines, 


While times have changed, the Macfadden Editorial 
Technique has not had to be revised — because it is so 
basic. The Times have simply caught up with this 


dynamic Technique. 


One example of the Macfadden Editorial Technique 
as a forward force was its advocacy of better health 
education — it urged fresh air, exercise, proper nutri- 
tion, infant welfare — every subject affecting national 
health. Strangely enough, these novel ideas were once 
derided — today they are almost commonplace. 


The Macfadden Editorial Technique, daring and 
dramatic, “sold” new ideas in a popular manner so all 
could understand their value. This Editorial Technique 
brought countless letters straight from the hearts of 
thousands of ambitious people. Hence Macfadden 


Magazines lean toward the educational, answering 


simply the “How” and “Why” and “What” of life. 


Each Macfadden Magazine will always be progres- 
sive, because the Macfadden Technique is progressive. 
Not one is “just another magazine.” Study True Story 
and the Macfadden Women’s Group, for example — 
see how they treat modern problems of life. See how 
Physical Culture keeps ahead in health education. 
Liberty is a newsy, vivid mirror of the thrilling world 
we live in. So, with all Macfadden Magazines — each 
is alive, keyed closely to Today and Tomorrow — not 


Yesterday. 


A progressive kind of people — millions of them — 
read Macfadden Magazines. Advertisers seeking. vol- 
ume sales find these progressive people extremely 
responsive to advertising in their favorite Macfadden 


Magazines. 


This series of advertisements is sponsored by Physical Culture, the first of the family of Macfadden Magazines 


LIBERTY - TRUE STORY - MACFADDEN WOMEN’S GROUP 


- PHYSICAL CULTURE 


PHOTOPLAY - THE DETECTIVE GROUP 


New York « Chicago ¢ Boston « San Francisco « Detroit « Toronto « Montreal 





WHY FORD 


USES ONLY 


V-TYPE 


S-CYLINDER ENGINES 


FORD cars have always been built 


ardund a basic idea. In the early days 
of the industry, the Ford became 
famous because it filled a fundamental 
need—‘‘Dependable, economical 
transportation.” 

As roads and cars improved, Ford 
kept ahead. In 1932 a new fundamen- 
tal step was taken—the introduction 
of the V-type 8-cylinder engine in a 
low-price car. 

The V-8 idea was not new. It had 
been used for years. Ford found a way 
to produce this really superb power 
plant at a really low price. 

Today, more than three million 
owners are enjoying brilliant Ford 
V-8 performance on the road. Their 


cars are set apart from other 
cars by a fundamental principle 


FOR D 


<> 


MOTOR 


—the V-type 8-cylinder power plant 
—not merely the changing fancies and 
gadgets of the day. 

Eight cylinders give smoothness, 
performance and flexibility no lesser 
number of cylinders can equal. And 
V-type is the most advanced power- 
plant construction—on land, water, 
or in the air. 

Still pioneering, Ford provides for 
1937 a choice of two V-type 8-cylin- 
der engines. 85 horsepower for maxi- 
mum performance. 60 horsepower 
(available in the five standard body 
types) for maximum economy. Each 
is built into the same big car, with the 
same modern features. Each will prove 
to you how much the V-8 engine con- 


tributes to make Ford the qual- 
ity car in the low-price field. 


COM PAN Y 





